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THE SCIENTIFIC
COMMITTEE
AND RESEARCH
SUBMISSIONS

A
THE MEMBERSHIP
OF THE COMMITTEE

In 2019 the nominated Chair of the Scientific Committee,
Professor Terry Stevens, began the search for experts and
specialists in the field of research associated with the future
of sports tourism. From the outset, it was agreed that this
Committee would have two roles: (i) to identify core topics and
themes that would help inform the content of the Congress; and
(ii) to specifically curate a session of future research activity and
needs to support the maturation of sports tourism thinking. The
Chair of the Committee was a member of the organising group
for the Congress and was able to ensure a close relationship
between the two bodies.
The Chair began his search for experts from around the world
by asking others working in tourism and sport to identify those
who were driving the research agenda. He studied academic
journals and other sources to find suitable candidates. A long
list of very suitable experts was compiled. Discussions followed
as to the candidate’s interest, availability, and willingness to
join the Congress’ Scientific Committee. The membership of
the Committee was agreed but along came COVID-19 and the
Congress was postponed for over a year. During that time, several
members of the Committee had to withdraw for different reasons.
As a result, we were delighted to welcome some new members.
The organisers of the Congress would like to express their
gratitude of the work of the Scientific Committee and especially
to those members who were able to play a key role in the
Congress either as a moderator, a panellist, or as a speaker.
(These participants are shown with a *). The membership of the
2021 Scientific Committee was as follows:
Professor Terry Stevens (Chair), MD & Founder, Stevens &
Associates, Wales, UK*
Professor Heather GIBSON, Department of Tourism,
Hospitality and Event Management, Eric Friedheim Tourism
Institute, University of Florida, USA
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Neil MacOmish, Board Director and Lead for The Design
Research Unit, Scott Brownrigg Global Sports Architects
Professor Grant JARVIE, Chair and Professor, The Academy
of Sport, University of Edinburgh Business School, Scotland
Professor Jorge V. Pérez-Rodríguez, Ph.D., Quantitative
Methods for Economics and Management, Faculty of
Economics, University of Las Palmas de Gran Canaria
Professor John NAURIGHT, Dean of the Richard J. Bolte Sr,
School of Business , Mount St Mary University, Emmitsburg,
Maryland, USA
Assistant Professor Kir Kušcer, School of Economics and
Business, University of Ljubljana, Ljubljana, Slovenia
Dr.Franco M. Sancho, Esper is Associate Professor in the
Department of Marketing, University of Alicante Spain
Professor Marko PERIĆ, Faculty of Tourism and Hospitality
Management, University of Rijeka, Croatia.*
Professor Carson Jenkins, Emeritus Professor of International
Tourism in the Business School, University of Strathclyde,
Glasgow and Visiting Professor, College of Tourism and Service
Management, Nankai University, China P.R.
Professor Carles MURILLO, University Pompeu Fabra.
Barcelona. Catalonia. Spain
Professor Agustí BOIXEDA, INEFC - University of Barcelona.
Catalonia. Spain
Professor Sixte ABADIA, University Ramon Llull - Blanquerna.
Barcelona. Catalonia. Spain
Professor Maurici CARBÓ, Ostelea Tourism Management
School Barcelona. University of Lleida. Catalonia. Spain.*
Dr Alan Sandry, Political Scientist, The Morgan Academy,
Swansea University, Wales
Professor Mike McNamee, Professor of Ethics, Faculty of
Movement and Rehabilitation Sciences, KU Leuven, Belgium.
Dr. Kamilla Swart, Associate Professor, Sport and
Entertainment Management, Program at College of Science
and Engineering, Hamad Bin Khalifa University, (UAE).*
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B
THE PROCESS OF
SELECTING THE ESSAYS

The Scientific Committee identified the following topics for the
Congress:
There is a need for a macro perspective of the impact of
COVID19 on sports tourism from the UNWTO, WTTC, the World
Bank and IOC together with an overview from the Catalan
Government and two other government representative
organizations – such as World Mayors and Healthy Cities
The contribution that sports tourism can make to the
achievement of the UN Sustainable Development Goals
The importance of e-sports and the future of hybrid events
involving e-sports and real time action and the role of social
media influencers and bloggers
There must be a balance between the micro perspective
from the point of view of local destinations and for specific
businesses and sports venues / facilities and sports clothing
and equipment designers and manufacturers
There needs to be an overview from tour operators and travel
organizers representing specialist (sport tourism) and more
general interests
Sports professionals must be given a voice with representation
from elite, professional, amateur and their representative
bodies
The response of sports stadia, arenas, and other venues
(future design and operations)
A special focus should be given to youth and e-sports within
a program that discusses the impact and the future for all
types of sports including the major international sporting
competitions
The role of sport and tourism as part of re-thinking international
relations and diplomacy (soft power)
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There is a need to explore the new geography of post-COVID
tourism on a global basis but also within a country. What are
the implications for dispersal and the likely challenges for
rural areas (coasts, mountains, and countryside)? What about
the variable impacts on seasonal sports – winter v summer –
and the implications of climate change
The demand side of the equation must be addressed. What are
the changes we will see in the expectations and behaviours
of travellers (sports participants, spectators, coaches and
trainers, etc) and the view of the tourist
There needs to be a session on social justice, labour policy,
and the issues associated with employees (professionals and
amateurs): their rights and their remuneration
Future planning, actions, best practice, and lessons learned
from previous crisis recovery relevant to the macro and the
micro levels of sports tourism activity from a country to a
region to a destination to an individual facility or business
The recognition of sporting legends as the extremes of genius
and their inspiration for travel and for fans
The implications of these changes for tourism and sports
education and research
The Committee then invited submissions by issuing an
international call of ‘future thinking essays and posters’ on any
of these topics and encouraging an interdisciplinary approach.
We felt that this format was more appropriate to the spirit
of the Congress than seeking traditional academic papers.
Consequently, the Committee invited practitioners, researchers,
and academics to submit short, thought-provoking, essays or
poster presentations about new research / thinking / projects
that they are undertaking, or they believe should be taking
place. All submissions were then scrutinised by the Scientific
Committee and the most interesting selected for inclusion in
the Congress.
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C
A SELECTION OF
THE ESSAYS AND
PRESENTATIONS RECEIVED

Ten submissions have been reproduced here. The authors of
five of the submissions were invited to present at the Congress.
They were submissions titled:
1. Planning Stadium Legacy: Education City Stadium
2. C
 ritical Insights into High Performance Sports Tourism
in Portugal: Towards the Development of an innovative
Sustainable Sports Tourism Management Framework
3. Q
 atar Olympic and Sports Museum - Utilising a tourism
asset to promote sport participation and physical literacy
4. Sport and Tourism Alliances: Is it Mission Impossible?
5. S
 ustainable Mega Sport Events Must Respond to SDG 13
(Climate Action): the experience of Japan
6. T
 ourism, sports, and accessibility: the potentiality
of sports tourism for disabled people in the city of
Rio de Janeiro, Brazil
7. T
 he implications of FC Barcelona as a global sports brand in
its tourism destination
8. S
 urf tourism future: From sand beach to concrete surf
parks.
9. Experiential Events in Sport Tourism
10. Hell is other people ? A discussion on the sustainable
carrying capacity of natural spaces for a resilient and
inclusive sport tourism paradigm in the post covid-19 era
These submissions were truly international with authors and
institutional collaborations involving thirteen countries: Spain,
Germany, Qatar, Ireland, England, Portugal, Croatia, Japan, New
Zealand, Belgium, USA, France and Polynesia.
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THE SELECTED
SUBMISSIONS

1
Planning Stadium
Legacy:
Education City
Stadium
Mohammed Ilaiwi,
Ph.D. Candidate, Faculty of
Physical Activity and Sport
Sciences, University of Valencia,
Spain ilaiwi@alumni.uv.es
Kamilla Swart, Masters of Sport
and Entertainment Management,
College of Science and
Engineering, Hamad Bin Khalifa
University, Qatar;
KSwartArries@hbku.edu.qa
Preuss Holger, Institute of Sport
Science, Faculty of Social Sciences,
Media and Sports, Johannes
Gutenberg University, Mainz,
Germany preuss@uni-mainz.de

INTRODUCTION
Is it conceivable to build a stadium that costs you millions of
dollars for a short period of time during hosting the event,
and which may last for a maximum of one month only? Is this
economically viable? Will the costs be covered? Is there a clear
plan to benefit from these facilities after the mega-event ends?
Or, alternatively, will we be in front of a huge, neglected building
that reminds us of the past mistakes and brings criticism to
us? What if you knew that in Greece, twenty two out of thirty
facilities were abandoned after Athens 2004 Olympic Game
that lasted only three weeks, and the amazing stadiums are
now littered with rubbish and weeds [1]? Would you be shocked
if you were told that the huge sums that are being pumped and
spent to establish these stadiums would not bring the annual
maintenance costs, especially if accompanied by poor planning
or low attendance demand [2]?
Sporting events have turned into mega-projects with billions
of dollars being used to invest in infrastructure and lead to
significant changes with major impacts on the host community
[3,4,5]
. In trying to justify this massive spending of money, host
destinations tend to claim that these funds and resources spent
will bring benefits to the host community and remain after the
event ends [6]. Hence, the concept of “legacy” emerged and
has been widely used to justify bidding and as an attempt to
answer the question about the costs and benefits of hosting
these mega sporting events such as the Olympic Games (OG)
and the FIFA World Cup (FWC), not only from an economic
viewpoint, but also from social and environmental ones [7,8,9].
Legacy is defined as “any outcomes that affect people and/or
space caused by structural changes that stem from the mega
sporting event” [3]. Given this definition, it should be noted that
construction of the stadium is the most important structural
change to which most of the expenses associated with the
mega-event go and is considered the main component of the
tangible legacy [9]. This is mostly because the stadium projects
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are costly and affect society positively and
negatively, and these impacts extend beyond
the stadium to the wider community [4]. On
the other hand, the idea of building stadiums
seems interesting because of the popular
belief that once completed, financial profits
will flow, and the economic legacy will be
achieved [7]. However, there is often a gap
between the expected benefits and the actual
outcomes “legacy”, although there is a direct
correlation between successful legacy and
high use [7,10]. Unfortunately, most noticeably
in venues built to host mega-events, including
stadiums characterised by cost overruns in
construction and non-use after event [1]. This
usually puts the host city in difficulties to
revive these facilities in order for the revenues
to continue flowing and the stadium not to be
abandoned by the end of the event [11]. From
here, new challenges of another kind arise for
the host destination.
These challenges are connected to maximise
the use of these stadiums by maintaining
its function, re-changing the goal it was
created for, or even redirected to serve other
stakeholders of society. Unfortunately, these
challenges were observed in many previous
editions such as Korea and South Africa [12],
which until now facilities are still witness to
lack of planning and poor management [1].
Furthermore, there are key factors that lead to
the failure of maintaining the stadium’s positive
legacy and create balance between expected
and actual benefits [2]. In many instances,
these challenges do not stop here. Rather, they
extended to include the reluctance of some
countries to bid to host mega-events for fear
of protest and lack of popular support for their
government, and even more than that, fear of
financial and political corruption [13].
Accordingly, and although the studies that
dealt with legacy are increasing recently, this
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issue still needs further research and giving
more attention in order to understand the
causes of success and failure on achieving
legacy programmes and connecting between
the expected benefits and the actual outcomes.
Moreover, it is very important to consider
identifying different stakeholders’ opinions
and evaluation when planning and managing
the input, output, and outcomes processes.
Finally, it is highly recommended to follow a
certain conceptual framework at all different
stages from planning to achieving legacy to
make the best use of the investment [1,2,4,14].
In light of the foregoing, the State of Qatar
(the host of the World Cup 2022) faces these
challenges doubly and differently because it is
the smallest country in space and population,
which won the opportunity to organise
the FWC. Added to this cultural and social
specificities and climatic conditions, which
need solutions of another kind to create
balance between expected and real outcomes.
A plan for life after the FWC to avoid the
“white elephant” syndrome, by maintaining
the facilities, dealing with stakeholders’
engagement, attendees’ rates, developing the
neighbouring areas, maintenance cost and
revenues, and stadiums capacity before and
after the FWC is required.
CASE STUDY CONTEXT: EDUCATION
CITY STADIUM
The Education City Stadium (ECS) is located
at the education city of Qatar Foundation
for Education, Science and Community
Development (QF), which will be one of the
eight host venues for the 2022 FWC. The
stadium is surrounded by many universities,
schools, and research centres located in
Education City, and is expected to serve a large
segment of the beneficiaries in Al Rayyan City.
After the FWC ends, the stadium capacity will
be reduced by half and twenty thousand seats

will be donated to build stadiums in developing
countries, and the venue will become a sports
and recreation centre for students and offices
for Non-Government Organisations (NGOs) to
use sport as a tool and a catalyst for social
and human development [15].
THE PROPOSED RESEARCH PROJECT
Qatar is hosting the FIFA Arab Cup (FAC)
from 30 November – 18 December 2021. It is
a mini-trial version of the FWC to determine
the state’s readiness to host the 2022 edition.
Accordingly, this research will take advantage
of the opportunity that the Stadium will host
some matches to achieve three objectives:
First, to investigate stadium managers’ and
planners’ perspectives and official plans
about the expected benefits and legacy plan
that can be implemented after the World Cup.
In addition, stadium ideology, name, location,
capacity, design, architecture, and symbolism
will be discussed. Second, the research
will identify various stakeholders including
spectators, volunteers, stadium staff,
university students, to explore their opinion on
the proposed legacy plan for the stadium and
if its meet with their needs. To measure their
evaluation and assessment of the stadium
facility, service quality, accessibility. Moreover,
the extent to which this stadium competes
with local and international stadiums, and how
they see the place in terms of its aesthetic,
design and symbolism will also be considered.
Third, to demonstrate the findings, provide
recommendations and compare them with
the conceptual stadium legacy framework
which will be shown next.
THE METHOD AND MODEL USED
The research project consists of primary data
collection using surveys and semi- structured
interviews with selected stakeholders, and
secondary data collection using documents

analysis. Furthermore, in the current project,
Preuss’ conceptual stadium legacy framework
[14]
will be adopted to guide the process of
planning and measuring legacy, to extract
and evaluate prospective outcomes. The
conceptual framework deals with planning for
the utilisation of the stadium after the megaevent, and it consists of four dimensions; and
each dimension includes three functions, as
outlined below:
1. S
 tadium as a venue: as a sport facility, nonsporting events and visit attraction.
2. Stadium as a catalyst: for business
attraction, urban development, and bidding
for future events.
3. S
 tadium as an exhibition piece: art
construction, know-how and design skills,
and enter the heritage list.
4. Stadium as an iconic building: National
identity, monument, and country symbolic
power [14].
CONCLUSION AND IMPLEMENTATION
This research will add a distinctive effort to
the legacy literature studies by employing a
conceptual stadium legacy framework for
the first time, trying to bring into practical
implementation, by employing it as a tool to
plan, measure and evaluate ECS legacy using
primary and secondary data and providing
rigorous quantitative evidence. Moreover, it
will help the organisers to better understand
key factors of success and failure of the
legacy creation process to help them align the
expected benefits with the actual outcomes.
Furthermore, to investigate the stakeholder’s
opinion and evaluation on the stadium and the
proposed legacy plan. Finally, the findings will
enable comparison with the existing plans and
provide recommendations to modify these
plans and/or to take them into consideration.
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Sport tourism has assumed an increasingly important role in the
world tourism panorama, being seen by several nations as a strong
strategic catalyst for the individual and collective development
of territories and their communities [1], [2]. The growing synergy
between sports and the tourism sector and its potential as a
strategic tourism product for the sustainable development of
destinations has long been acknowledged; so much so that it
has given rise to the positioning of a highly competitive and
complex sector, transcending far beyond the organization of
sporting events [3]. In Portugal, Sports Tourism has experienced
profound growth over the last decade, now estimated to be
worth between 10% and 25% of total international travel and
tourism revenues [4]. While sports tourism presents a number
of valuable opportunities for further destination development
and growth driving many positive outcomes such as economic
dynamization and social development, it can also be viewed as an
important factor for the promotion and international recognition
of the territories [2].
As a result, Destination Management Organizations (DMO)
and other key stakeholders have begun to place an increased
focus on the use of sports and in particular, high-performance
sports to promote and improve Portugal’s positioning as a
sports tourism destination [5], [6]. High performance sports can
be defined as the practices developed by athletes, seeking to
achieve the best performance levels, with the aim to obtain
good results individually or collectively [7]. This typology of
sporting activity becomes understood as a tourist phenomenon
when athletes and their entourages seek training destinations
and/or to participate in sporting competitions outside their
usual place of residence [8]. High performance athletes regularly
travel to training sites outside their usual training venue with
the purpose of improving existing training sessions in their
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home locations, to adapt to specific regional
environmental conditions (climate, altitude,
etc.) and/or simply to diversify daily exercises
and training scenarios as a way of personal
stimulation [3], [9].
The specific needs of elite athletes differ
from the needs of sports spectators
and other people who travel to places to
experience a sport. In high performance
sport tourism, there is a major concern of
sports organizations, managers, support
staff, funding agencies and sports officials
with the experience of elite athletes in
training venues, namely, High Performance
Sports Centres (HPSC) [10], but also with
places of leisure, rest and pressure relief, as
important elements for the preparation of
future competitive performance[8]. Portugal
has 14 classified HPSC, with various sports
disciplines, developed with the main objective
of improving its national sports system and
consequently enhancing the sporting results
of Portuguese athletes in international
competitions [9], [11].
However, the lack of economic sustainability
associated with the management of these
infrastructures led to the delineation of
new strategies with the aim to increase the
profitability of the HPSC. It is in this context
that, in recent years, high performance sports
tourism has emerged as a strategic market
segment for the development of a number of
regions in Portugal and as a possible solution
to securing the economic sustainability of
destinations [5], [6], [9], [11].
Although some of the HPSC in Portugal
have tried to balance their focus on the highperformance sports services to national
athletes with the promotion of sports tourism
offers, it is still evident the existence of several
gaps that compromise their competitive
potential [5]. The search for sustainability
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relationships in the management of sports
destinations is a theme that is increasingly
addressed in the academic sector [12], however,
research into the broader role of sports
tourism in destination development strategies
is still limited [13], especially for the context of
high-performance sports tourism [9], [14].
In light of the need to strategically enhance
and improve the sports tourism offering
at national, regional, and local level, some
destinations have seen an increase in the
investments that has been awarded to create
high quality professional sport facilities with
high end equipment and services to better
support sports tourism activity. In Portugal,
the Sports Foundation is the main entity
responsible for the management of the
national HPSC network [11] and has placed
an increased focus on the development of
strategies aimed at sustainability associated
with the management of the HPSC, pointing
out as a strategic pillar the internationalization
of the HPSC’s offers in international markets [5],
[6]
. However, the studies carried out to assess
and diagnose the internationalization potential
of the national HPSC network revealed
constraints at various levels, highlighting the
management dimension as one of its main
weaknesses. Thus, the profound heterogeneity
presented regarding the maturation states and
disparity between the individual management
frameworks in the HPSC’s network of
Portugal is currently assumed as one of
the main difficulties in achieving long-term
sustainability and consequently internationally
competitiveness [5].
In the same vein, there is a noticeable
discrepancy in respect of the stakeholder
roles and responsibilities and specifically
whose role it is to ‘champion’ the effective
implementation and oversight of highperformance sports tourism in Portugal.
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However, to guarantee the long-term
viability, sustainability, competitiveness, and
resilience of the Sports tourism industry
moving into the future, requires the
development of an innovative Sustainable
Sports Tourism Management Framework with
effective stakeholder relationships and joint
stakeholder efforts to essentially implement
in practice such frameworks, in order to
secure the future growth and positioning of
Portugal as a recognised high-performance
sports tourism destination.
This research, while in its early stages,
identified a gap in relation to the existence
of a framework applied by DMO’s for the
sustainable development and management
of high-performance sports tourism in
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Portugal and sets forth to contribute to new
knowledge in relation to the development
of an innovative and comprehensive
Sustainable High Performance Sports Tourism
Management Framework for Portugal. To
do this, the research will, through a multimethodological approach, evaluate the
efficacy and applicability of any existing high
performance sports tourism management
strategies, frameworks developed to date
at an international level and will propose a
new comprehensive innovative conceptual
framework to provide a set of guidelines for
the effective sustainable development and
management of sports tourism in Portugal
placing a focus on the development of active
stakeholder relationships.
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INTRODUCTION
Nostalgia sport tourism which comprises visits to sport stadia
and museums have received much less attention in comparison
to travelling to participate or spectate at sporting events.
Furthermore, sport’s role in museums has received very limited
academic attention [1]. Due to the demands of an increasingly
competitive global tourism market, cultural and heritage sites
such as museums have undergone much transformation to
serve as tourist attractions. Contemporary museums represent
what is termed a “new museology” [2], whereby museums and
associated artefacts are more open to different interpretations
and representations. They have also become spaces to encourage
and facilitate communication, exchange, and interaction [3],
and shifted towards becoming “living” spaces [1]. It is further
contended that sport museums underscore this contemporary
viewpoint especially in relation to hands-on experience with
museum exhibits whereby visitors may be inspired to take up
particular sports [1]. It is with this in mind that the Qatar Olympic
and Sports Museum (QOSM) was envisioned. This paper explores
how the QOSM initiative, specifically the Activation Zone, intends
to achieve the overall development objectives of the country,
as well as how it addresses more global goals (Sustainable
Development Goals – SDGs) and values (Olympic and Paralympic
Values). Qatar presents an interesting case in that it is the first
Middle Eastern, and Muslim, country to host the World Cup and
bid for the Olympic Games.
CASE STUDY CONTEXT: QATAR, QOSM AND THE
ACTIVATION ZONE
As Qatar continues to diversify its economy, significant resources
have been devoted to developing the sport industry due to its
potential growth opportunities. Through such investment, Qatar
has become a premier global sport event destination. The hosting
of global sporting events is part of the government’s strategy
to position Qatar as an international sport destination and is an
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increasingly important feature of its reputation
and image. The vision of the Qatar Olympic
Committee (QOC) as highlighted in its Strategy
Map 2017-2022 [4] is, “To become a leading
nation in bringing the world together through
sustainable sport development. The Sports
Sector Strategy (SSS) (2011-2016), one of the 14
sector strategies integrated in to the National
Development Strategy (NDS), developed by the
QOC [5] highlights many of the potential roles
sport can play in diversifying the economy,
including through the development of sport
tourism” Additionally, in aligning the SSS to the
NDS and Qatar National Vision (QNV) 2030, the
role of sport in human development (healthy and
active lifestyles), social development (community
cohesion and international solidarity), economic
development (diversify economy through
sport events and sport-related services) and
environmental development (utilising sport to
create environmental awareness and utilising
environmentally-friendly sport facilities and
goods) is underscored [5].
QNV 2030 is also aligned to the United
Nations Sustainable Development Goals (SDGs).
Thus, it is important to view the promotion of
sport in Qatar within the broader context of
contributing to achieving the SDGs. In the case
of QOSM, and this project specifically, it aligns
to both 3. Good health and wellbeing and 17.
Partnerships for the Goals. Physical activity
and regular exercise are critical to promoting
healthy lifestyles and preventing disease;
with a lack thereof a significant risk factor for
obesity and other non-communicable diseases
(NCDs) such type 2 diabetes and cardiovascular
disease [6]. Unfortunately, some of the world’s
highest physical inactivity levels are found
in the Arab region and the Gulf Cooperation
Council countries, including Qatar [7]. Moreover,
mortality rates due to chronic NCDs in Qatar
were collectively ranked as the number one
cause of death annually for the past ten years.
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Therefore, increasing overall physical activity
levels among the Qatar population is a priority
and aligned with the objectives of Qatar’s
National Health Strategy 2018-2022 [8].
In keeping with the use of sport to position
Qatar an attractive sport tourism destination,
the QOSM has been envisioned to celebrate
sport across the world; to learn about Qatar’s
history with sport; and to inspire visitors to
be more active and engage with sport [9].
Launching in 2022, the Museum will feature
six galleries, viz. Origins of Sport, History of
the Olympics, Athletes’ Hall of Fame, Qatar
Sports Events, Qatar Sports History, and the
Activation Zone. The Activation Zone will be
the final destination for most visitors to the
museum. It will differ from all other galleries in
that it will engage visitors in a more physically
active experience and set a challenge for them
all to play their part in delivering Qatar’s future
aspirations and changing their own lives at the
same time. Through the latter, the Museum
aims to inspire and enable visitors to be active
for life by offering a tailored sport compatibility
program. The premise is that this program will
assist in identifying the sports and activities
Museum visitors might most enjoy and succeed
in based on their interactive performances at
various stations and a series of questions they
answer before or after their visit. The proposed
concept is based upon the principles of Physical
Literacy, which is defined by the International
Physical Literacy Association (IPLA) [10] as “the
motivation, confidence, physical competence,
knowledge and understanding to value and
take responsibility for engagement in physical
activities for life.”
Encouraging physical literacy is not only
aligned to achieving SDG3 but also to the
Olympic Values Education Programme (OVEP)
[11]
, “Learning takes place in the whole body,
not just in the mind, and physical literacy and
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learning through movement contributes to the
development of both moral and intellectual
learning.” The physical literacy journey will be
delivered through interactive activities, dynamic
and informative educational resources, and
inspirational stories in the Activation Zone [9].
It will include 18 bespoke fun digital interactives
which explore physical literacy in five competency
areas whereupon a personal profile will show
visitors their strongest competency areas. To
encourage physical literacy beyond the Museum
experience, an App will connect Qatar residents
to activity providers for the recommended
activities based on the visitors’ strongest
competencies.
From a partnership perspective, QOSM has
partnered with the IPLA to establish the Museum
as the regional centre for physical literacy
research, education, development, innovation,
and delivery [9]. To integrate the physical
literacy programs in the schools, QOSM has
also developed a Physical Education support
resource for Grades 4-6 (ages 8-11) that uses the
Olympic and Paralympic Values to help students
understand and live out a healthy, active, and
responsible existence, and spread this behaviour
across their families and communities [9]. The
resource kit has been approved by the Qatari
Ministry of Education. Additionally, QOSM has
received endorsement from the International
Olympic Committee for this programme as well
as others it has developed which fit the scope of
OVEP. This will include co-creation with OVEP of
potential future resources and programmes.
To ensure the sustainability and potential
feasibility of the proposed QOSM sport
compatibility programme, acceptability and
interest among museum visitors need to be
established. In order to conduct this research
QOSM has partnered with local and international
university partners as well as the IPLA. In the
first phase of the study, a draft online survey
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questionnaire will be piloted among a sample of
English/ Arabic-speaking participants selected
from the Museum database to ascertain the
readability of the questions. Questions related
to participants’ demographic profiles, interests,
and physical activity levels will be included. In
addition, questions related to the participants’
acceptability and interest in the concept
proposed by QOSM and their expectations
regarding the museum visit are included.
Lastly, participant feedback is encouraged,
specifically on their acceptability of the types
of questions included in the sport compatibility
questionnaire, if they visit the Museum. The
sport compatibility questionnaire will be an
adapted and translated version of an existing
physical literacy questionnaire designed by Dr.
Chelsee Shortt, Northern State University.
CONCLUSION AND IMPLEMENTATION
The QOSM presents a valuable sport tourism
asset that is aligned to Qatar’s positioning as
an international sport tourism destination.
Moreover, it provides a platform for the use of a
(sport) tourism attraction in the development of
sport that is aligned to achieving both national
and global goals. QOSM represents many of
the characteristics of a contemporary museum
in adopting a more “liveable” interactive and
sustainable approach to physical literacy.
QOSM hopes to inspire visitors to be more
active and to engage in various sporting and
physical activities following their visit to the
Museum. By implementing such a program,
visitors’ physical literacy and physical activity
levels and consequently those of the general
Qatar population can be enhanced. While the
Museum’s Activation Zone will assist with
promoting healthy and active lifestyles amongst
visitors to the Museum, and local residents in
particular; whether it will lead to more long-term
participation remains to be seen. Monitoring
and evaluation of the proposed program is
thus critical.

| THE SCIENTIFIC COMMITTEE AND RESEARCH SUBMISSIONS

21

REFERENCES
[1]

 . Ramshaw, “Living heritage and the sports museum: Athletes, legacy and the Olympic Hall of
G
Fame and Museum, Canada Olympic Park” Journal of Sport & Tourism, vol. 15, no. 1, 45-70, 2010, doi:
10.1080/14775081003770983.

[2]

 . D. Harrison, “Ideas of museums in the 1990s,” in Heritage, museums and galleries, G. Corsane, Ed.,
J
London: Routledge, 2005, pp. 38–53.

[3]

 . Mason, Museums, galleries, and heritage: Sites of meaning-making and communication. in Heritage,
R
museums and galleries, G. Corsane, Ed., London: Routledge, 2005, pp. 200–214.

[4]

QOC, Qatar Olympic Committee Strategy Map 2017-2022, unpublished.

[5]

 OC, 2011. “Sports Sector Strategy Map (2011-2016)”, [Online]. Available http://blogs.napier.ac.uk/
Q
qatar2022/wp-content/uploads/sites/29/2015/06/sports_sector_strategy_final- English.pdf [Accessed: Sept.
30, 2021].

[6]

 HO, 2021. “Physical activity”, Available https://www.who.int/health-topics/physical-activity#tab=tab_2
W
[Accessed: Sept. 30, 2021].

[7]

 . F. A. Rahim, A. Sibai A, Y. Khader, et al., non-communicable diseases in the Arab world. Lancet, vol. 383,
H
no. 9914, pp. 356–367, 2014.

[8]

 atar. Ministry of Public Health, Qatar. National Health Strategy 2018-2022. 2018. [Online]. Available https://
Q
www.moph.gov.qa/english/strategies/National-Health-Strategy-2018-2022/Pages/default.aspx [Accessed:
Sept. 30, 2021].

[9]

QOSM, Qatar Olympic and Sports Museum’s Activation Zone Education and Outreach, unpublished.

[10] IPLA. 2017. [Online]. Available: https://www.physical-literacy.org.uk/?v=0ab687c6a138. [Accessed: Sept. 30,
2021].
[11]

IOC. The Fundamentals of Olympic Values Education: A sports-based programme. [Online]. Available:
https://www.icsspe.org/system/files/The%20Fundamentals%20of%20Olympic%20Values%20Education.
pdf [Accessed: Oct. 17, 2021].

| THE SCIENTIFIC COMMITTEE AND RESEARCH SUBMISSIONS

22

4
Sport and Tourism
Alliances: Is it Mission
Impossible?
Sanda Corak, Institute for Tourism
and Croatian Olympic Committee
Snježana Boranic Živoder,
Institute for Tourism
sanda.corak@iztzg.hr;
snjezana.boranic@iztzg.hr

INTRODUCTION
Sport and tourism are two social phenomena with rich and long
history, two activities that are for many years integrated in the
form of sport tourism that is growing through many sport events,
tours, attractions, and manifestations. Croatia is successful in
both sectors. It is developing tourism for more than century
and as is known for its natural beauties and cultural heritage
exploited through summer and the other types of tourism. During
last decades it is registering growth of tourism flows and income
accompanied by growth of the quality of tourism offer and
satisfaction of tourists. Success in sports can be measured by
the number of medals won at international competitions but also
by the number of fans following sport players. Croatia is usually
among world top 20 countries according to the number of medals
won at Olympic games. Football fans all over the world know
the names of Croatian football or tennis players. Although both
sectors, tourism and sport can be considered as important ones
for Croatia, cooperation between them is still missing. Based on
the previous research results reported in many academic papers,
the Institute for Tourism conducted qualitative research, as basis
for this essay that is focused on issues that can help making
alliances of tourism and sport in the future.
BACKGROUND
Croatian government after last national elections, decided to
include sport national agency within the Ministry of Tourism,
so current Ministry of Tourism and Sport is responsible for
development of both sectors. Still, on regional and local levels,
the systems of regional and local tourism boards and sport
associations are not connected in any way except in the ‘ad hoc’
cases of organization of sport events but with no regular joint
activities reported. This kind of sporadic cooperation is not a
guarantee of better future for both sectors. Lack of cooperation
has also been reported in the literature [1,2,4].
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From its independence in 1991, Croatia is
geographically and administratively divided
on 21 counties and established the system of
regional/county and local tourism boards (city/
municipality) followed by similar system of
sport associations. But as sport sector is not
completely professional one, the system of
tourism boards had more pronounced role in
tourism development. Aware of the importance
of both sectors, the Institute for Tourism decided
to explore the possibilities of cooperation and
forms of possible alliances between sport and
tourism and therefore two panel discussions
(using zoom because of COVID pandemic)
were held during the spring of 2021. First
panel included fifteen experts from county or
municipality sport associations, and second
one ten employed at county tourism boards.
Discussion moderators-initiated discussions
on the following topics: collaboration between
the sectors and experiences, types for possible
alliances and barriers that can be expected.
RESEARCH RESULTS AND DISCUSSION
Sport and tourism although important and
connected in many ways are in different
positions. Sport greatly depends on the
public sector financing with many athletes
as amateurs and many sport officials as
volunteers. On the other hand, tourism is only
partly public sector as majority of tourism
companies are professional ones. Both sectors
are successful and contribute to Croatian
economy. Satellite accounts for both sectors
illustrated their contribution to the Croatian
economy: tourism accounted from 14.2 to 16.3
percent of the gross value added (GVA) of the
whole of the economy [3], sport accounted for
3,75 percent of the GVA [5], which is significantly
less than tourism. All sport event participants
that travel outside their place of residents, are
tourists and one day visitors and in that way
sport is already incorporated in calculation of
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tourism contribution to the economy. Indirect
impacts of sport such as promotion of athletes’
homeland worldwide, or contribution to health
of all sport practitioners did not enter any
calculation.
Therefore, tourism and sport as sectors cannot
be considered as equal ones. Sport is financed
by public sources, with budgets from local to
national level. Sport is characterized by work of
many volunteers, in comparison with tourism
where the companies and all employed are
professionals. Conducted panel discussions
showed that in spite of different position,
both sectors suffer from old or insufficient
infrastructure. For tourism as raising activity it
is not so strong barrier. However, that is one of
the reasons for the stagnation showed by the
number of sport clubs and number of athletes
does not grow [6].
As the position of sectors are not equal within
Croatian economy, it is expected that interests
for cooperation and attitudes on the benefits of
such a cooperation were different as shown in
Table 2. It is expected that sport would be more
interested to cooperate with tourism than vice
versa. All sport panel participants highlighted
their interest in cooperation with tourism
boards and other tourism organizations. Some
of tourism experts did not express the same
level of willingness for cooperation, especially
in initiating or preparing the events. Tourism
seems to be interested only in cooperation
when already the event or other manifestation
is in progress, and they are not aware of the
power of synergic activities of both sectors.
Sport sector feels that it is more burdened with
the organization of the events that is an unfair
position for sports, especially because of direct
benefits (overnights and expenditures of sport
events’ participants). Therefore, sport experts
stated the need for more formal sport-tourism
alliances that could produce benefits for all.
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Table 1. Attitudes on level and satisfaction of cooperation between sectors
ATTITUDES OF SPORT EXPERTS

ATTITUDES OF TOURISM EXPERTS

Cooperation is insufficient and should be
institutionalized

Polarization in attitudes – some
considers cooperation very important,
the other do not comprehend the need
for cooperation with sport sector

Informal cooperation is most often and
related to event organization

Most often cooperation relates to event
organization; some are interested in
spreading main tourism season

Both sectors have market interests, but
sport does not have enough arguments
regarding economic contribution

Tourism experts confirms the need of
more engagement of tourist agencies as
partners in events organization

Sport sector is more burdened with
event organizations than tourism

Tourism board need to find ways
to promote sport events more and
also need to include elite athletes in
promotion of the county

Tourism agencies are not sufficiently
included in distribution of sport tourism
Sport tourism should be treated as joint
product of both sectors

Sport tourism products in Croatia are not
yet developed enough partly because of
insufficient sport infrastructure

CONCLUDING REMARKS
Although sport and tourism are activities with
long history, it seems that still, in practice,
all the benefits of cooperation are not really
comprehended well. Sport as more public
sector depends on public money and is
characterized by small organizations (clubs,
national federations) and is not an equal
partner to tourism as professional sector that
is contributing more to the Croatian economy.
Because of that inequality sport is more
interested in making alliances with tourism
than tourism is.

tourism activities within the scope of tourism
only is not an appropriate solution.

That is not only the case in Croatia and not
only situation on national level. Appropriate
illustration one can find in organisation of
international conferences. UN World tourism
organization (UNWTO) and International
Olympic Committee (IOC) organized first
and last joint conference in 2001, and later
on, UNWTO continued to organize those
conferences only with host countries. Therefore,
putting the responsibility of developing sport

The need to support sustainable development
in Croatia as major strategic orientation
towards 2030 will again bring together sport
and tourism as both need to take care and
work on sustainability, from defining indicators
to better governance. Long-term tourism
problems such as seasonality would also give
more arguments for stronger collaboration
types between two sectors.

Benefits of developing tourism are fully
recognized in Croatia, as tourism is activity in
growth, while benefits of sport are neglected.
Croatia, whose economy is highly dependent on
tourism, should initiate stronger forms of alliances
between sport and tourism. Sport should be
more professional in organizing events and
educate tourism stakeholders on the possibilities
of developing sport tourism products.
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SThe United Nations Sustainable Development Goals (SDGs) give
expression to a global framework for sustainable sport tourism.
Among the 17 specific SDGs, sports events and wider sport tourism
development pathways must consider SDG13 Climate action.
Before the COVID-19 pandemic, the tourism industry accounted
for approximately 8% of the global carbon emissions, of which
transportation, most notably air travel and private/rental vehicle
use, was responsible for approximately 49% [1]. Mascarenhas et
al. [2] systematically reviewed the environmental sustainability of
sport tourism and identified a research gap on the carbon dioxide
(CO2) emissions generated by sport tourism.
Mega sport events attract numerous niche sport tourist
markets, including athletes, officials, and spectators, contributing
significantly to global transport emissions in a concentrate period
of time. For example, Japan hosted the Rugby World Cup (RWC)
in September-October 2019, for which approximately 242,000
inbound tourists visited Japan [3]. The vast majority used longhaul intercontinental flights, which was the main source of event
emissions[4]. Only 10% of RWC2019 visitors to Japan were from Asian
markets [3]. Additionally, 12 RWC2019 match venues hosted games
from Sapporo in the far north to Kumamoto in the deep south of
Japan. These geographically dispersed venues resulted in significant
domestic travel. This predicament aligns with Mascarenhas et al.’s [2]
call for: ‘research on sports events to develop strategies capable of
mitigating transport’s carbon emissions (e.g., reducing air transport
and long-distance travel)’ (p. 57).
As an island destination, all inbound athletes and spectators must
fly to Japan. It may not be a desirable country to host sustainable
mega sport events unless solutions to the high carbon emissions
of sports mega events can be found. Our intention is not to
discourage Japan from hosting mega sport events, which are
important to social wellbeing and economic development.
However, we must discuss and find sustainable ways to do so,
rather than continue to neglect urgent global environmental
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issues. We propose four potential approaches
that should be incorporated into event bidding
and event hosting.
First,megaeventsmustbeorganisedtominimise
athlete and spectator travel during the course
of competition. Cities (e.g., Tokyo Olympics),
rather than nations (e.g., RWC2019), should host
events to minimise travel between venues. The
current European Football Championship is a
glaring example of unsustainable, high carbon
event programming, with venues ranging from
London (UK) and Baku (Azerbaijan), a distance
of 2460mi/3970km. Hosting mega sport events
in single cities eliminates the need for domestic
or international flights during the events. This
requires careful planning. The Tokyo Olympics
and Paralympics were originally planned with
compact venue location decisions, with 28
of the 33 competition venues in Tokyo being
within 8km of the athletes’ villages [5]. However,
in preparation, some competition venues have
been relocated outside Tokyo; most notably,
the marathon has moved to Sapporo from
Tokyo due to the high summer temperatures.
One return flight between Tokyo and Sapporo
(1,019mi/1,640km) releases 167kg of CO2 per
passenger [6]. Ironically, a decision made to
avoid high temperatures, will contribute to
future global warming.
Second, if mega sport events are to be hosted
at the nation-level, regional hubs must be
created to minimise the need for domestic
travel. Klöwer et al. [4] proposed a three-hub
model for international academic conferences.
By simultaneously hosting an international
conference in three virtually connected
hub locations (Chicago, Tokyo, Paris), travel
emissions can be radically reduced. This model
should be applied to all mega sport event
contexts in Japan. The network of high-speed
railway lines is fast (100 minutes to travel
between Tokyo and Nagoya, and 60 minutes
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between Nagoya and Osaka), efficient and
convenient (up to 12 fastest Nozomi-Shinkansen
bullet trains per hour). Providing both inbound
and domestic spectators with a special discount
promoting rail travel could facilitate this
model. Furthermore, a new high-speed railway
network (Linear Chuo Shinkansen) currently
under construction will further enable a threehub model for mega sport events in Japan.
Using the data of RWC2019 ticket purchaser
information [3], we estimated the potential
decrease in CO2 emissions related to air travel
of inbound tourists within Japan by applying
the three-hub model. Our estimation indicates a
reduction of 23,222.3 tonnes in CO2 under the
three-hub event model (Table 1). This number
equates to 2,732 Japanese people’s annual CO2
emissions [7]. This contribution becomes larger
if we consider domestic spectators. Future
research should examine, not estimate, the
impact of the three-hub model on mega sport
events. Such analyses should be fundamental
to event bidding criteria.
Third, enlightening spectators to encourage
changes in visitor behaviours is necessary to
advance SDG13 Climate action. Mascarenhas
et al.’s [2] systematic review identified that
educating sport tourists on pro-environmental
behaviours plays a pivotal role for sustainable
sport tourism development. Otto and Heath [8]
found that hosting the 2010 FIFA World Cup
increased levels of awareness among tourism
and sport stakeholders on the impact of their
activities on climate change. Educational
campaigns linked to mega sport events
such as the Tokyo Olympics could enhance
understanding of CO2 emissions generated
by sport events among sport tourists and
event stakeholders in Japan. This may lead
to concrete strategies and initiatives designed
to reduce CO2 emissions during the hosting
of sport events and in subsequent activities.
Incentives must be implemented to foster
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the use of low carbon public transport and
active transport modes during events. Future
research should monitor the adoption of proenvironmental behaviours during and following
sporting events.
Fourthly, it is evident that mega sport events
lead to air travel emissions that are unavoidable
under the current technical regime. Sport event
managers who are committed to sustainability
and climate action have two options; one is
to ignore unavoidable emissions – a position
that has become untenable. The other is to
find ways to respond to those high emissions.
Innovative sport event organisations may
consider adding a carbon cost to the ticket
purchase price, which may be graded by travel
distance. Thus, a ticket requiring long haul air
travel will have a higher carbon cost component
than local/regional spectators. The carbon
cost levied upon travellers must be ringfenced
to be invested independently in such things as
certified carbon offsetting programmes such as
tree planting, and priority low carbon transport
infrastructures. Given both the enormous
personal privilege and high, globally dispersed
carbon costs of event attendance, it is logical
that these environment costs should be met by
in attendance. Such an initiative would ensure
that the unavoidable environment costs of
sport events are acknowledged and addressed.
Mega sport events generate significant tourism
related CO2 emissions. A lack of research
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on CO2 emissions generated by this type of
sport tourism leaves much scope for sport
event organisations to respond meaningfully
to SDG13 Climate action. Informed by insights
from Japan, we propose four potential
approaches to deliver mega sport events in
a way that begins to respond to the climate
emergency: (a) city-level organisation, (b) the
three-hub model, (c) educational campaigns
and behaviour change, and (d) commitment
to offsetting unavoidable emissions. All four
approaches should be empirically investigated
in terms of their effects on reducing CO2
emissions. Japan is scheduled to host the
Asian Games Aichi-Nagoya in 2026, and the
Japan Sports Agency [9] will continue to attract
other mega sport events (e.g., Sapporo Winter
Olympics) in the future. This will demand openminded and innovative approaches to carbon
mitigation in the post-COVID era of heightened
climate concern and far-reaching climate
action.
Note. As the information of 4% of the city of
entry for inbound visitors was unknown, we
adjusted the proportions of the city of entry
(Tokyo: 79.17%, Osaka: 9.38%, Fukuoka:
5.21%, Hokkaido: 4.17%, Aichi: 2.08%). Some
combinations of cities of entry and venues
likely led to the absence of air travel; therefore,
these cases were not included in our analysis.
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Table 1. Potential reduction of RWC2019 transport CO2 emissions through implementation of the three-hub model.
Venues
(Airport)
Sapporo
(C TS)

Total Ticket
International
Purcahsers Ticket Purcahsers
78,840
26,017

Iwate
(HNA)

15,343

2,455

Saitama
(HND)

72,434

9,416

Tokyo
(HND)

372,435

119,179

Y okohama
(HND)

395,892

150,439

Shizuoka
(FSZ)

190,589

36,212

Aichi
(NG O)

113,419

15,879

Osaka
(ITM)

86,516

12,977

Kobe
(UKB)

109,607

33,978

Oita
(OIT)

173,605

55,554

Fukuoka
(FUK)

52,952

13,768

Kumamoto
(KMJ)

56,544

11,874

1,718,176

487,748

Total

C ity of Entry (Airport)

Tokyo (HND)
20,597
Osaka (ITM)
2,439
Fukuoka (FUK)
1,355
Hokkaido (C TS)
1,084
Aichi (NG O)
542
Tokyo (HND)
1,943
Osaka (ITM)
230
Fukuoka (FUK)
128
Hokkaido (C TS)
102
Aichi (NG O)
51
Tokyo (HND)
7,455
Osaka (ITM)
883
Fukuoka (FUK)
490
Hokkaido (C TS)
392
Aichi (NG O)
196
Tokyo (HND)
94,350
Osaka (ITM)
11,173
Fukuoka (FUK)
6,207
Hokkaido (C TS)
4,966
Aichi (NG O)
2,483
Tokyo (HND)
119,098
Osaka (ITM)
14,104
Fukuoka (FUK)
7,835
Hokkaido (C TS)
6,268
Aichi (NG O)
3,134
Tokyo (HND)
28,668
Osaka (ITM)
3,395
Fukuoka (FUK)
1,886
Hokkaido (C TS)
1,509
Aichi (NG O)
754
Tokyo (HND)
12,571
Osaka (ITM)
1,489
Fukuoka (FUK)
827
Hokkaido (C TS)
662
Aichi (NG O)
331
Tokyo (HND)
10,274
Osaka (ITM)
1,217
Fukuoka (FUK)
676
Hokkaido (C TS)
541
Aichi (NG O)
270
Tokyo (HND)
26,899
Osaka (ITM)
3,185
Fukuoka (FUK)
1,770
Hokkaido (C TS)
1,416
Aichi (NG O)
708
Tokyo (HND)
43,980
Osaka (ITM)
5,208
Fukuoka (FUK)
2,893
Hokkaido (C TS)
2,315
Aichi (NG O)
1,157
Tokyo (HND)
10,899
Osaka (ITM)
1,291
Fukuoka (FUK)
717
Hokkaido (C TS)
574
Aichi (NG O)
287
Tokyo (HND)
9,400
Osaka (ITM)
1,113
Fukuoka (FUK)
618
Hokkaido (C TS)
495
Aichi (NG O)
247

Distance C O 2 Emission
Total C O 2
(mile)
(kg) / PAX
Emission (kg)
1,019
167
3,439,691
1,293
212
517,092
1,759
289
391,613
1,158
190
102,985
898
147
33,831
1,434
235
30,047
466
76
7,774
740
121
6,188
1,096
180
88,279
1,019
167
65,523
1,096
180
1,117,305
1,293
212
1,052,750
1,096
180
1,410,365
1,293
212
1,328,877
902
182
343,259
1,164
220
331,943
773
127
105,031
1,158
190
125,706
1,293
212
114,634
1,323
217
307,219
959
157
6,904,850
460
75
390,611
1,678
275
636,552
641
105
121,524
1,096
180
1,961,872
594
97
125,198
1,759
289
165,784
773
127
36,427
1,087
178
1,673,278
591
97
107,981
1,810
297
146,944
771
126
31,170
23,222,300
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Tourism, sports and
accessibility: the
potentiality of sports
tourism for disabled
people in the city of
Rio de Janeiro, Brazil
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1. SUMMARY:
The Accessible Tourism Observatory Research Group started its
activities in 2007 and since then it has been carrying out research
on accessibility and tourism.
The main objective of this research is to develop a study on the
tourist potential of the city of Rio de Janeiro regarding sports
practices in environments of natural predominance for people
with disabilities and reduced mobility.
To achieve the objective, a qualitative descriptive methodology
was adopted, analysing the predominantly natural environments,
used for sports practices with people with reduced mobility, such
as beaches, more specifically, Copacabana and Barra da Tijuca
beaches, and natural parks, such as the Tijuca National Park,
which integrates one of the largest urban forests in the world
(the Tijuca Forest) and which houses one of the most important
tourist attractions in the city of Rio de Janeiro: the statue of Christ
the Redeemer on top of Morro do Corcovado. Field research was
carried out using the observation mode, an ethnographic-based
technique, carried out in the chosen attractions to verify the
accessibility conditions of the attractions, through identification
with people with reduced disabilities, more specifically physical
disabilities.
The results of this research point out limitations in relation to the
accessibility of spaces but highlight high satisfaction and natural
conditions favourable to the practice of various sports activities
by people with reduced mobility.
It is noteworthy that this is a preliminary and limited research,
hampered by the results generated by the Covid-19 pandemic.
New studies are included and should be carried out on this topic.
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2. RIO DE JANEIRO: TOURIST AND SPORTS
CITY
The city of Rio de Janeiro is today the main
destination for tourists visiting the country. In
1990, the number of foreign tourists visiting
the city was 557 thousand, in 2019 there were
1,252,267 visitors (MTur, 2020) With Brazil
receiving about 6.35 million of international
visitors to the country, 19.7% of the tourists
on leisure visits visited the city of Rio de
Janeiro. The growth of tourism in the city has
continued over the years, leveraged by the
holding of major sporting events, such as the
Military World Games held from July 16 to 24,
2011; the FIFA Confederations Cup, partially
held in the city of Rio de Janeiro from 15 to 30
June 2013; the 2014 FIFA Men’s Soccer World
Cup, held between the 12th of June and the
13th of July 2014, with Rio de Janeiro as FIFA
headquarters; and the Olympic Games (August
5th to 21st, 2016) and the Paralympic Games
(September 7th to 18th, 2016). No city in the
world held so many sporting mega-events in
such a short period of time, expressing the
favourable conditions for the practice of sports
in the city of Rio de Janeiro. Such events
provided the attention of potential tourists and
in fact attracted many tourists to the city of Rio
de Janeiro, allowing in 2016 Brazil to receive
about 6.6 million tourists and the city of Rio
de Janeiro more than 1 million tourists. The
numbers until 2019 were balanced in relation
to the arrival of foreign tourists in the city of
Rio de Janeiro, maintaining a flow of over 1
million visitors.
ARRIVAL OF TOURISTS – 2019
CITY
RIO DE JANEIRO

AIRPLANE

MARITIME

TOTAL

1.198.522

53.745

1.252.267

Source: adapted from the 2020 Tourism Statistical Yearbook.
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Rio de Janeiro as a large metropolis,
considered the second largest city in Brazil
with about 6.7 million inhabitants (IBGE, 2021)
attracts visitors of different profiles and for
different reasons, whether for its beaches,
museums, natural environments, business,
possibilities for diversified sports practices,
etc. Its characteristics as a large city are
linked to the outstanding presence of natural
environments, with the city having several
beaches, lakes, rivers, waterfalls, mountains,
and forests, in the middle of Rio’s urban
space, differentiating it from most major cities
in the world. Such natural environments are
conducive to various sports practices, carried
out daily by residents and tourists.
Many of its visitors have physical, sensory, and
intellectual limitations. Does Rio de Janeiro
have mobility, urban infrastructure and
predominantly natural environments that are
able to provide tourist enjoyment with sports
activities for people with disabilities?
3. ACCESSIBILITY, SPORT, AND TOURISM
IN THE CITY OF RIO DE JANEIRO: THE
PRAIA PARA TODOS PROJECT AND THE
TIJUCA NATIONAL PARK
According to the 2010 IBGE census, in Brazil
there are 45.6 million people with some type
of disability (hearing, visual, motor and mental
or intellectual), this number is equivalent
to 23.92% of the population, measured only
people with disabilities and their typologies,
not being measured so people with reduced
mobility that with the necessary interventions
in urban and leisure spaces also benefit, such
as: obese people, the elderly and children and
pregnant women (Tomé, 2014) .
Only in the city of Rio de Janeiro there are
6,320,446 (Six million three hundred and
twenty thousand, four hundred and forty-six)
residents, and of these 1,560,135 (one million
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five hundred and sixty thousand and one
hundred and thirty-five) are people who have
some type of disability. Almost 24% of the
local population.
3.1 COPACABANA BEACH AND THE
“BEACH FOR ALL” PROJECT
The Praia Para Todos project is an itinerant
accessibility program that takes place annually
on the beaches of Copacabana and Barra da
Tijuca through articulation between the public
and private sectors.
The Praia Para Todos project promotes leisure
and sports activities for people with disabilities,
such as bathing in the sea using amphibious
chairs. Various sports activities adapted for
people with disabilities are also carried out,
such as adapted volleyball, adapted surfing,
adapted stand up paddle, adapted beach tennis
and hand bike.
The Praia Para Todos project started in 2009,
having taken place in several beaches in Rio de
Janeiro. It currently makes available several
assistive resources (amphibian chairs, mats,
sports, and support material) and a technical
team to develop inclusive activities for people
with disabilities and provide all necessary safety
(Barreto, 2016). In addition, the surroundings
of the service station and the service station
itself meet the normative requirements for
accessibility, not only for people with physical
disabilities, but for everyone.
Currently, the project is carried out through
a partnership between the City of Rio de
Janeiro, Instituto Novo Ser, Grupo Marítimo de
Copacabana, and private companies.
Due to the different sea conditions, the activities
are different in each location. At Praia da Barra
da Tijuca, activities such as adapted surfing,
adapted volleyball and swimming are offered.
In Copacabana, as the beach is calmer, adapted
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stand up paddle, sea bathing and “hand bike”
(adapted bicycle) are offered.
Users do not need to pre-register. All you must
do is register when you arrive at the beach
and then start participating in activities. In
the case of wheelchair users, they leave their
wheelchairs in the tent of the Praia para Todos
project and are transferred to amphibious
chairs that slide on the sand and float in the
water.
The project takes place in the summer
period (December to March) and its users
are predominantly city dwellers. Tourists with
disability can participate, but few attend the
project and carry out adapted sports and
leisure activities.
3.2 ADAPTED TRAIL IN THE TIJUCA
NATIONAL PARK
Since 2011, the Tijuca National Park has
provided an adapted trail in the middle of the
tropical forest, called Caminho Dom Pedro
Augusto. The path is flat throughout the entire
route, with no slopes or slopes. In addition, the
trail is wider than the other trails in the park
and is not exceptionally long, with a total length
of 630 meters. The trail has a self-guide cable
and signs in Braille, explaining the species of
plants distributed along the trail, assisting in
the orientation and enjoyment of people with
visual impairments, maximizing the experience.
As the Dom Pedro Augusto Way trail is wide and
flat, it allows people with physical disabilities,
including people who use wheelchairs, to move
around. This trail allows the practice of “hiking”,
a sport that is characterized by short walks in
predominantly natural environments.
Residents of the city of Rio de Janeiro and its
metropolitan region with some type of disability
frequent the trail and perform physical and
leisure activities.
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4. FINAL CONSIDERATIONS
The city of Rio de Janeiro has limitations
regarding accessibility for people with
disabilities. However, it has spaces of
natural predominance whose conditions and
infrastructure provided are conducive to
sporting activities for people with disabilities
and reduced mobility, whether on its beaches
or forests, and therefore, the city of Rio de
Janeiro has a high potential for sports tourism
aimed at people with disabilities, making it
possible to expand the receptive flow and, with
it, reach the multiplier effects of tourism in
the city and expand social inclusion, through
the participation of people with disabilities
in sporting activities, enabling memorable
experiences for this social group that faces
severe limitations every day.
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INTRODUCTION:
Previous COVID-19 pandemic, Barcelona was one of the most
visited tourist destinations globally, receiving approximately ten
million tourists every year (MasterCard, 2019). As a microcosm
of the city’s tourism demand, the globally famous FC Barcelona
(FCB), has welcomed through the “Camp Nou Experience: Tour &
Museum” (Crawford, 2013; Oliveira & Capraro, 2020; Paramio et al.,
2008), launched in 2010, an average of two million visitors in 2019,
becoming the third tourist attraction most visited in Barcelona
(Observatori del Turisme de Barcelona, 2018).
This qualitative study analyses FCB’s tourist services and its
consequent economic and cultural impacts on the club, city, and
residents. Methodology: As a descriptive and exploratory study, it
employs the Case Study methodology. Data collection involved textual
and material analysis of historical documents, the club’s official reports
and website, and interviews with FCB’s Museum director and a local
tourism manager experienced in the football tourism sector.
Findings showed that the ‘Camp Nou Experience: Tour & Museum’
generates 40€ million yearly to the club’s budget and that the FCB
tourist services contributed to 906€ million for the city’s economy
(Deloitte, 2015; FC Barcelona, 2016). Moreover, it was clear how
FCB is managing tourism instead of just welcoming visitors. The
club has tourism partnerships (e.g., Turisme de Barcelona), and its
stadium is the fifth more popular stop of the Barcelona Bus Turistic.
The interactive ‘multi-touch technology’ experience at the stadium
available in several languages and the diverse tours have proved to
increase the club’s fame as a tourism magnet (FC Barcelona, 2021;
Oliveira & Capraro, 2020).
However, inbound tourists provoked adverse reactions from
local fans who, through their #GetbacktheCampNou movement,
demanded preference over tourists in ticket sales (Frieros, 2016).
Conclusion: FCB’s case study offers a unique case to evidence
how global clubs and cities can benefit from football tourism while
alerts for issues regarding cultural sustainability, which ultimately
demands management strategies by football tourism stakeholders.
Keywords: FC Barcelona; Sport tourism; Global football brand;
Football tourism.
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Surf tourism future:
From sand beach to
concrete surf parks
Diego Santos González
Ostelea Tourism Management
School (Spain),
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Although for years most of the scientific research on surfing
belonged to the area of knowledge of sports sciences, the truth
is that recently the business and social sciences have begun to
pay more attention to it. The growing presence of this practice
in the Spanish sandbanks has not gone unnoticed and has made
many social scientists understand that it is much more than a
physical activity. Reason why more and more authors identify this
practice as an industrial, economic and, to a large extent, tourist
reality. Something that the researcher had identified in the early
2000s when he began his doctoral thesis on surf tourism. Due
to the complexity and great ignorance that there is about the
practitioners, the surfers, there are still quite a few studies that
go beyond a descriptive analysis of numbers of practitioners and
sales of material. In “The world among the waves. Perspective of
tourism development through surfing.” [1] (aforementioned doctoral
project), the researcher analyses the growth of this practice and
how the increase in this type of tourists influences receptive
destinations. In this research he differentiates between those who
plan their strategies with the intention of trying to seduce this very
specific niche, from those who grow in an unplanned organic way.
The recent boom of surfing in Spain means that this research may
have become a bit outdated and the need to carry out studies
that give continuity to that project and deepen, even more, in the
patterns of consumption and in the motivations of surfers when
they travel. The researcher, at the time of identifying the surfer
as a consumer of tourist resources, differentiated, among several
other intermediates, two opposing typologies. On the one hand, it
identified the most experienced surfers and normally, in the words
of Wayne [2], more sub culturally involved in the world of surfing
and differentiated them from initiation and learning surfers, whose
subcultural involvement as well as their experience could be, even
null. This last group was left out of that doctoral research.
This distinction is considered by the researcher as really interesting
since, depending on whether their adherence to the surfer lifestyle
is greater or less, we will be able to understand the reasons
underlying their consumption patterns. Although many tourist
planners, probably due to ignorance, bring together all those
who practice surfing within the same category, it seems clear to
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think that, as consumers, those people who
place surfing as the axis of their lives will not
behave in the same way as those who practice
it sporadically. In the same way that we cannot
think that the groups of trainees who do not
have material and need external companies to
provide them with rental services or learning
classes will behave in the same way as those who
glide with ease on the most dangerous waves
of the planet. Therefore, surfing consumers,
despite being a relatively small niche, have very
diverse needs, a circumstance that leads them
to constitute a very heterogeneous group,
although with shared interests. In the doctoral
project carried out, different types of surf
destinations were identified and how they fit
with the different types of surfers identified was
analysed. Systematizing this type of analysis
and applying it ad hoc is a line of research that
would be really interesting to help tourism
planners to maximize the added value of their
destination linked to surf tourism.
The researcher has concluded that the first
group, those people who live the surfing lifestyle
intensely, they have often been associated as
belonging to a counterculture, although the
truth is that they escape from general consumer
trends, not for rejecting consumerism itself,
because they embraced a more conscious and
responsible impact on the earth before the
general society. In fact, they could be called
early adopters. In general, in touristic terms,
they will want to seek the best wave conditions
and, if possible, in little frequented and exotic
destinations. On the other hand, we have
another typology of surfers, which, as we said
previously, the researcher has left out of his
analysis in the doctoral project, but has included
in other scientific articles [3], for which surfing is
a complement to the trip, since they are really
visitors who come with other motivations to the
destinations and,
in addition, practice surfing. Unlike the many
surfers who adhere to the surf lifestyle, in which
most of their trips will be for the main motivation
to surf, the latter are not loyal at all, so that
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they have consumed surfing in a destination
does not mean that they are going to do it in
another. Applying the scientific method to
try to delve into this volatile typology is really
important so that the destinations that intend
to position themselves in this type of tourism
have contrasted information with which to try to
retain them. To demonstrate the importance of
knowing the needs of surfers to try to attract
them as visitors, we can take the example of the
city of Barcelona where there are regulations
(swim bans) that directly address the needs of
surfers. Conflicts associated with surf tourism
are not always as easy to solve as the previous
example. Assuming that the epicentre of surfing
is the waves and that their presence or absence
will mark the influx of surfers, all destinations
that intend to promote this tourist product
must be aware that waves, especially good
ones, are a finite resource. The lack of waves
is a really important handicap since due to the
increasing number of surfers, the breakers are
increasingly full. When the volume of surfers is
greater than the load capacity, conflicts arise.
This overcrowding, on many more occasions
than we would all like, gives rise to a reaction
similar to the tourist phobia so present in the
centres of some cities. It’s called localism and
the best explanation might be “If you don’t live
here, don’t surf here.” This motto is applied
quite literally in many breakers around the
world. Knowing its causes and mechanisms so
that minimizing it seems key to a sustainable
development of surf tourism and although the
researcher has worked extensively on this issue
there is still a long way to go on this topic.
The search for the best conditions for the practice
has been the main driving force of surf tourism
whose practice is associated with nature, recent
technological advances have led to the technical
capacity to artificially generate waves like those
of the ocean to thousands of kilometres of it,
which represents a paradigm shift in the world
of surfing and that will inevitably have important
consequences for tourism. These facilities not
only guarantee the presence of waves (one of
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the greatest handicaps in surfing in nature) with
a constant frequency and quality, which makes
them really interesting scenarios at a technical
level, but also because they can leave the coast
and approach the waves to the great cities of
the planet supposes an exponential increase of
the potential market. These new projects are
a growing reality and already host world surf
circuit championships, surf training stages and,
of course, also receive thousands of visitors
who want to start surfing. They are designed to
accommodate all types of surfers.
These projects are the perfect amusement park
for surfers and their companions, which is why
they are being designed as 360º complexes that
offer accommodation, restaurants and different
events that make each visitor constantly
monetize. Its ability to attract visitors and its
economic impact can be really great, which is why
for the researcher it is a key line of research for
specialists in surf tourism. It cannot be ignored
that these projects are born accompanied by
the conflict they generate, since recently we
have seen how groups of surfers opposed an
artificial wave project in the vicinity of the city
of San Sebastian because they consider these
facilities as not environmentally and socially
sustainable. The researcher considers that it is
really important to investigate the evolution of
surf tourism, both in nature and in relation to
wave parks, especially in these years that seem
key to the popularization of these new artificial
scenarios that have the ability to satisfy to the
different types of surfers in the same complex,
except for those who want to prioritize the
natural scenario over the man-made ones.
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Experiential Events in
Sport Tourism
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EXPERIENTIAL SPORT EVENTS DEFINED
It is reasonable to state that any exposure to sport, either as a
participant or as a spectator could be considered an experience
and by extension, experiential. For the purpose of this discussion,
the experiential sport event shall be defined as an event that
goes beyond the typical model of sport participation whereby
one registers for an event, trains, prepares and executes or
completes participation. Rather, an experiential sport event
immerses the participant into the activity, as it relates to the
sport club, organization, governing body, or iconic venue and
fulfils a long-held dream or aspiration.
Effectively, the participant can live their dream through a
commercial offering. An example of this type of offering could
include a multi-day event featuring training at an iconic football
club academy with fellow participants and being coached by
club academy coaches and legends followed by dinner with
the legends and club executives. To top off the experience,
participants play a match in the club’s stadium with a full
simulation of what the professional player does on match day
with team coach transfer to the stadium, warmup, the match, and
post-match interviews (captured on camera for a personalized
digital video of the entire experience). Other examples could
include swimming in an Olympic Pool with former medallists of
the sport; playing a round at The Old Course, St Andrew’s in
the days following The Open with the event facility overlay still
in place; run the track at an Olympic stadium; play touch rugby
with international legends at a national stadium. Indeed, such
experiential events have been hosted by renowned sport clubs
such as New York Yankees, Liverpool Football Club, Toronto
Maple Leafs, Notre Dame University Football and with retired
legends such as Michael Jordan and Wayne Gretzky.
THE RECIPE
An experiential sport event is most impactful by offering
access to unique elements not normally offered commercially.
Components such as training ground access, playing in a stadium,
or dining with legends in a small group setting are examples
of limited offerings. Combining several of these exclusive
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components along with official sport kit, hotel
accommodation, cultural and gastronomic visits
at the destination and the social interaction
among fellow participants help to create the
dream fulfilment atmosphere over the course of
the event.
THE AUDIENCE
The target market for these events in broad terms,
is made up of passionate sport fans and who are
particularly committed to specific clubs or sport
disciplines. The existence of that passion can
facilitate the call to action of investing in the time
and financial resources to travel to such events.
The content of the event must have a strong
emotional appeal to prospective participants to
trigger this response. Being provide exclusive
components and a sense that the offering is rare
and could be considered a “money can’t buy” or
once in a lifetime opportunity can aid in driving
an emotional response drive participation. The
events themselves can be offered at a range
of prices from premium to low cost but in all
cases are most impactful in limiting the number
of participants to maintain the sense that the
offering is rare and exclusive.
THE TOURISM PERSPECTIVE
Participants’ passion for their club or sport can
drive the action required to travel to a distant
location to take part in exclusive experiential
events. The host destination will benefit from
the incremental tourism that these events
create. Hotels, transportation, retail, restaurants,
bars, and attractions being the most obvious
beneficiaries. Further an innovative event such
as this will have an amplification effect through
social media as participants and hosts alike
post their experiences online. This can be of
considerable promotion value for the destination.
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THE TOURIST PERSPECTIVE
Participants are likely to strengthen their
bonds and passion for the club or sport
because of the deep immersion that these
events can provide. Such experiences can
be emotionally impactful and rewarding. The
strengthening of the emotional bond between
club and participant is likely to similarly
impact the bond between the participant and
the destination. Further, the event may inspire
the participant to increase fitness activities
and can be a tonic for their emotional wellbeing by providing a sense of achievement.
Such an impact can create the desire to visit
again or to seek out other similar events in
other destinations.
CONCLUSION
The exclusive nature of experiential sport
events provides a passionate audience with
an outlet to express that passion and fulfil an
aspiration or life-long dream. The host club,
organization or venue and host destination
all benefit from the incremental tourism that
these events create. Such positive experiences
for both participants and host entities can
create goodwill and encourage the creation of
more experiential sport event opportunities
and encourage participants to return to the
destination or seek similar experiences in
other destinations. Although small, in terms
of number of tourists generated compared
to a mass participation event, experiential
sport events have a role to play in generating
small incremental gains for sport tourism.
Considering the current situation related to
the pandemic, small wins can contribute to
encouraging travel and increasing confidence
in sport tourism.
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In the post-covid era, many economies that are particularly
dependent on international tourism and on a mass tourism
model are feeling the full brunt of the global economic
downturn. This crisis is a unique opportunity to move away
from this paradigm, its harmful effects on the environment, and
a growing social burden on local populations. On this way, one
finds the almost metaphysical questioning between quantitative
and qualitative tourism. At the same time, a new geography
of tourism is taking shape with the growing attractiveness of
natural areas as privileged tourist destinations. These natural
spaces (sea, mountains, and forests) free people from their
past misfortunes and health injunctions with the promise of a
return to the pre-covid life, far from confinement, far from the
face mask, far from others... or almost! Indeed, the pure air of
nature is becoming a coveted object, and many people would
like to enjoy recreative practices in peace.
In this respect, natural spaces are defined as common goods
from an economic point of view. They respond to the principle
of rivalry (they cannot be consumed by several individuals
without degrading their respective consumption) and of nonexcludability (one cannot prevent an individual from consuming
these goods). The regulation of these natural assets as a
prerequisite for sustainable and inclusive tourism is becoming
a major issue to avoid the dangers that threaten these goods:
the so-called tragedy of the commons [1].
In other words, a situation of competition for access to a
limited resource which ultimately leads to the over-exploitation
of the resource through the optimisation of individual gains
to the detriment of common resources. The direct risks of
such a situation are numerous in the context of sport tourism
management of an unregulated natural area: degradation of
the environment with an impoverishment of biodiversity and
geodiversity, degradation of the tourist experience, of the
brand image of the destination or even the substitution of
traditional visitors through a phenomenon of the “bad visitors
drive out good visitors” type.
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The indirect risks of this situation are also
significant: destruction of the traditional
economic fabric, gentrification, imbalance
in the rental and real estate markets, overconsumption of natural resources or the
destruction of ecosystems through concrete
and deforestation.) Several solutions are
envisaged in the case of common goods:
nationalisation when the State becomes the
owner of the resource and regulates access
to the resource ; privatisation, a solution
recommended by [1] to encourage rational
management of the resource with the creation
of a private property right (e.g. quotas in
fisheries), or the management of the resource
shared by local actors through institutional
management mechanisms that can be
compared to forms of collective property [2].
This essay will focus on the solution relating
to nationalisation, taking the case of heavily
frequented natural areas as a reference.
The concept of carrying capacity applied
to tourism, and more specifically to sports
tourism, seems to be particularly promising
for materializing an effective regulation of
these tourist areas, but it remains too often
arbitrary, vague, and relatively ineffective for
operating sustainability in all its dimensions
(economic, social, and environmental). In
the literature, there are many attempts to
define carrying capacity, with limited success.
[3]
definition seems to suffer from a lack of
operationality, [4] definition is more precise
but focuses only on environmental aspects
and finally the World Tourism Organisation
definition [5] is the most precise but does not
allow for a stable evaluation methodology of
the concept of carrying capacity. The work
of [6] allows the concept of carrying capacity
to be disaggregated into three categories:
ecological, social, and economic. However, this
specification does not allow a multidimensional
assessment to be established [7], but rather
exclusive one dimensional assessments. The
most operational definition is that proposed
by [8] but it is still largely insufficient to
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produce a robust methodology. Other
alternative methods have been developed:
limits of acceptable chance (LAC), visitor
impact management approach (VIMA). In
the absence of progress with the concept of
carrying capacity, the LAC method has been
adopted [9] to determine not a single indicator
but multiple disaggregated indicators
corresponding to different carrying capacities.
According to [10], this methodology enriches
the concept but also weakens it by creating
indeterminacy in the choice of sustainability
dimensions. These authors finally conclude
their article with the following statement:
“tourism management policy should have a
global vision of the tourism system and could
take inspiration as well from other tools of the
economists. [...] Cost-Benefit Analysis could
be of major relevance for tourism policy”.
The concept of sustainable carrying capacity
uses a compensatory approach, based on the
method of cost-benefit analysis, allowing the
different dimensions of carrying capacity to be
expressed in common monetary values. This
approach should help to overcome the various
criticisms of the concept of carrying capacity: it
is a widely used, understandable and relatively
effective method for achieving sustainability.
Ultimately, sustainable carrying capacity would
be defined as: “the maximum number of people
that may visit a tourist destination at the same
time, at a level which equals the total marginal
sustainable revenue (sum of economic, social,
and environmental marginal revenues) and
the total marginal sustainable cost (sum of
economic, social and environmental marginal
costs) related to tourism”. Therefore, some
assumptions must be set, such as that the
total marginal sustainable cost increases with
the number of tourists and the total marginal
sustainable revenue decreases, in order to
solve this equation.
It also should be assumed that the marginal
social and environmental costs increase
sharply in a situation of overtourism. Thus,
when the marginal cost exceeds the total
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marginal revenue, it can be estimated that it
is the beginning of an overtourism situation,
and that it is not worthwhile to increase the
flow of tourists to the destination. This method
should also allow to reduce the significant
imbalance between the valuation of market
impacts (over-valued) and non-market
impacts (under-valued) in the evaluation of
tourist reception policies. This tool contributes
to solve the indeterminacy dilemma between
the different dimensions of sustainability
and to make sense the trade-off, until now
implicit, between the economic, social, and
environmental dimensions. Regarding the
implementation of this method and its limits,
there are still some questions to address to
the researcher as well as the policy maker:
Questions arise on the level of weighting of
the different dimensions so that they truly
reflect the preferences of the local population,
thoughts on the distributive aspect of the
benefits and costs within the local population
(versus tourists), sustainable alternatives
to natural spaces within the framework of
sport tourism and development policies (e.g.
creation of artificial sites such as wave pools
for surfing, climbing walls, urban parks, etc.).
Other questions appear: is it relevant to
choose its tourists and if so, how? Should
infrastructure be recalibrated to reduce
marginal costs or increase marginal
revenues? Are natural areas saturated, and
if so, should the tourism rent be diversified?
What is the total sustainable cost of nonregulation (which sometimes leads to the
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prohibition of certain sports practices in the
absence of alternatives)? Are there less costly
forms of regulation (auction system, firstcome, first-served, permits, time slots, etc.)?
The potential of this method is significant as
it would allow the estimation of the carrying
capacity of a natural area, but also of other
tourist areas. It would also provide clear
limits with defined quantitative objectives in
the reception policy of territories while being
compatible with sustainable and inclusive
development concerns. This method would
help to legitimate restrictions on access to
natural sites for recreational purposes, and
to better calibrate them in relation to the
preferences of individuals and the constraints
of the natural space and the territory. Finally,
it would help to regulate access to natural
areas whose lack of framework paradoxically
reduced the freedom of individuals to
reasonably enjoy these natural areas due to
the rivalry and conflicts of use generated by
overtourism.
In conclusion, the promotion of sustainable
sport tourism through the adoption of the
concept of sustainable carrying capacity
could represent a major contribution to the
question of “how many is enough, or more
critically, how many is too many” [11] whether
on the scale of a natural area, or even on a
global scale with other commons such as the
climate, or even more broadly: “the more
fundamental issue of the carrying capacity of
the world itself” [11].
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