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PRESS RELEASE

Catalonia hosts the first World Sports
Tourism Congress to discuss future
expectations in this field
The Business and Labour Minister, Roger Torrent, and the Secretary
General of the World Tourism Organization, Zurab Pololikashvili,
have emphasized the potential of sport in promoting a responsible
and sustainable tourism.
The congress, which has been organized by the Government of Catalonia
and World Tourism Organization, is going to be held in Lloret de Mar on
25 and 26 November. It will also host some well-known speakers such as
Petra Stusek, Kattia Juarez Dubón, Edwin Moses and Marco Mazzi.
The event is going to have a hybrid format and they will use advanced
technology through holograms, in order to bring some speakers closer,
as if they were in person.
Monday, 20 September 2021.— The Minister of Business and Labour of The Government of
Catalonia, Roger Torrent, and the Secretary General of the World Tourism Organization, Zurab
Pololikashvili, presented this morning the first World Sports Tourism Congress and its programming in a press conference. The event, which had to be postponed due to the pandemic, will take
place on 25 and 26 November at the Evenia Olympic Congress Center in Lloret de Mar. Marta
Domènech, Director General of Tourism, Ion Vilcu, director of the affiliated department of the
World Tourism Organization, Narcís Ferrer, director of the Catalan Tourism Board, and Jaume
Dulsat, Mayor of Lloret de Mar and first vice-president of the Tourism Board Costa Brava Girona.
The 1st World Sports Tourism Congress has been organized jointly by the Government of
Catalonia and the World Tourism Organization (OMT), with the collaboration of the Costa Brava
Tourism Board and the Council of Lloret de Mar through Lloret Tourism.
Roger Torrent, the Minister of Business and Labour, has stated that «it will be an innovative
event with a massive participation that matches the strategic role that sport tourism plays
for Catalonia. We estimate that this section of tourism generates 270 million euros of direct
economic impact, 133 million euros of indirect economic impact, and 155 million euros of induced
economic impact».
Torrent guarantees that «organizing such a global event with those features will strengthen the
repercussion of the brand of Catalonia to the world» and «it will help to consolidate the recovery
and transformation of tourism».
For his part, the Secretary General of the UNWTO, Zurab Pololikashvili, has declared that «the
resumption of the calendar of competitions and major sporting events represents an important
driving force for the restart of tourism after the totally unexpected shock caused by the
pandemic. Sport events can contribute decisively to tourism development in destinations».
The aim of the congress is to analyse the relationship between sports tourism and sustainable
and inclusive development, diversification, differentiation and deseasonalisation. In order to
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do so, there will be a total of 62 speakers from different countries such as the USA, Canada,
France, Wales, Northern Ireland and Croatia. Personalities from the world of sport and tourism
such as Petra Stusek, President and CEO of European Cities Marketing; Kattia Juarez Dubón,
from the Fédération Internationale de Motocyclisme; Edwin Moses, Olympic Medalist; Mafalda
Magalhaes, Director of Porto Museum; and Marco Mazzi, Vice-President of the International
Sports Travel Agencies Association are some of the names that have already confirmed their
attendance as speakers.
The congress will also address different topics such as the challenges that Covid-19 has imposed
on the sector; trends in sport and physical activity; innovation in the development of sports
tourism; mass attendance at sporting events, as well as environmental issues, diversity and inclusion
in the world of sport. The programme also includes other aspects such as the different public-private
strategies in terms of governance, the digital transformation of the sector, e-sports, digital
marketing, communication and its commercialization. In addition, during the two-day congress
there will also be different sports activities for participants, academic communications and technical visits, and networking spaces will be set up so that attendees can take advantage of synergies.

Telepresence at the congress through holograms
One of the changes that will be brought to the conference and which has been presented to
the press conference today is the incorporation of a hologram cabin into the activities, so that
we can count on the participation of different speakers who will not be in Lloret de Mar. It will
be the first event in Catalonia to use this advanced technology, which was presented at the
Mobile World Congress of this year 2021. Through optical fibre and 5G connection, technology
will allow people from all over the world to approach to the conference remotely and in real
time, through giant screens.

Tourism and Sport, a critical line of action for the UNWTO
For the World Tourism Organisation (UNWTO), the line of action of Tourism and Sport represents
a priority that has been developed over the last two years. Beyond the decision to organize this
World Sports Tourism Congress jointly with the Catalan Tourism Board, the UNWTO has encouraged other projects on this same line of action such as the MadCup, which seeks to use sport as a
tool to convey values that contribute to the Sustainable Development Goals of the United Nations,
or the 100 Anniversary of the Spanish Swimming Federation.

© e-bicigrino.com

The UNWTO recognizes the virtuous bond, of reciprocal potentialization, which unites tourism and
sport, as two friendly faces around positive values of global activities. Key indicators such
as sport-related employment, the percentage of journeys initiated on sporting grounds, the total
expenditure associated with these journeys and the public spending linked to sport have been
growing significantly in recent years. It also highlights the visibility associated with destinations and
investment in infrastructure and their positive multiplier effects at an economic and social level.
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In addition, in this context of crisis that the tourism sector in particular, and all the other sectors of
society and the economy, are living, the contribution of each component and subsector will be very
important, and the tourism and sport aspect will not be an exception.
Beyond the above-mentioned economic indicators, it is essential to highlight the values that sport
inspires and promotes, and that apply to all aspects of economic and social life, including tourism.
With the aim of achieving a sustainable, inclusive and accessible development of the tourism to all,
the UNWTO aims to reinforce these important values.

Lloret de Mar – Costa Brava
Sport tourism has become, this past years, a strategic sector in Catalonia because of its leading
installations and the large offer to make sports stays, either individually or in teams. In 2003, the
Catalan Tourism Board created its Sport Tourism Brand, a distinction that is awarded to municipalities, equipment and specialized companies that meet quality standards in the various sports
disciplines and recognizes excellence in resources and services for sports practice or for enjoying
events and championships to elite sportsmen, professionals and fans of major sporting events.
In addition, Lloret de Mar is a Destination of Sport Tourism, certified since 2006 by the Catalan
Tourism Board in the disciplines of football, athletics, swimming, team sports, triathlon and cycling.
The municipality has a large hotel infrastructure to accommodate all attendees to the congress
and the various parallel events of the conference. Lloret de Mar receives more than 60,000 athletes
and accompanies annually and, during 2019, it hosted 446 events and sporting competitions.
For its part, Costa Brava stands as a world-class sports destination thanks to the competitive advantages that it offers. Its sport facilities are state-of-the-art sports facilities and a
natural environment with perfect orography and weather conditions to complete the physical
preparation and practice of outdoor sports. It also has a great offer of accommodations and
specialized service companies with a long-standing experience in sport and which make available to the visitor services adapted to the specific needs of athletes.

Follow us on social media
@turismecat | @empresacat | @treballcat
https://www.youtube.com/turismecat
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THE SPORTS TOURISM SECTOR
IN CATALONIA
Sports tourism emerged throughout the twentieth century as a major pillar in the
development of global tourism. Over the last few years, theorists have defined ‘sports
tourism’ in different ways but now the definition of Standeven and De Knop (1999) in
their book Sports Tourism is now universally accepted, which says that sports tourism
includes «all forms of active and passive involvement in sports activity, participating
by chance or in a commercial or non-commercial way that requires travelling away
from home or regular place of work».
Markets demanding these experiences are increasingly demanding and this poses
a challenge for destinations specialising in sports tourism. For a destination, receiving this type of tourism implies a series
of advantages such as the generation
In 2016, Catalonia was
and development of the facilities and,
recognized in the World
thanks to the tourist investment, the
Travel Market as the best
promotion of the local region alongside
sports tourism destination
international recognition, as well as the
association to local pride and identity.
in the world.
Perfect proof of the territory’s excellence in this tourism specialization is the award that Catalonia received in 2016 in
World Travel Market as the world’s best sports tourism destination.

The economic impact of sports tourism in Catalonia
According to a study carried out by the Sports Lab Study Center of Pompeu Fabra
University in Barcelona, 
following data from the Tourist Spending Survey of the
National Statistics Institute (NSI), in 2018 a total of 258,511 international tourists chose
Catalonia for sports trips. This tourism cost more than 139.5 million euros at the
destination.
In addition, a total of 701,963 tourists from Catalonia and the rest of Spain traveled to
Catalonia as their main destination and for sporting reasons, generating a destination destination of almost 129.5 million
euros. Of these, the NSI (INE) Resident
In 2018, a total of 258.511
Tourism Survey mentions that more
international tourists
than 500,000 Catalans traveled to
chose Catalonia for
take part in a sporting event, while the
sporting reasons.
remaining 193,500 correspond to travelers from the rest of Spain. Therefore,
the total expenses with main destination Catalonia and for sports reasons were 269
million euros in 2018.
Overall, the impact of tourist spending for sports reasons was 558 million euros, of
which 269 million were a result of direct impact, 133.5 million linked to indirect impact
and 155.5 million to induced impact.
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Context: Events, athletes and equipment
Catalonia has historically played a leading role in the introduction of sports in the
Spanish state as a whole. Leadership in this area has been evident since the mid-nineteenth century and has nnot ceased to continue thriving. In those decades, the first
promoters of the various sports were European citizens living in Catalonia or Catalans
who discovered sports in stays beyond their own borders.
The organizational capacity, the entrepreneurial nature, the excellent quality of equipment and the solid sports substratum of Catalonia, has meant that many of the most
important sporting events in most disciplines have taken place in Catalan territory.
The first seed was planted in 1955, with the second edition of the Barcelona Mediterranean
Games. The Catalan capital and Badalona hosted the 1973 European Basketball
Championships, and Barcelona was one of the venues for the 1982 FIFA World Cup and
the 1986 Basketball World Championships. These are the most important precedents
prior to the Barcelona 1992 Olympic Games, which placed the city and Catalonia on the
map of world sports geography.
After that milestone, the attraction of competitions and major international sporting
events has continued to grow: the 1997 European Basketball Championship, the 1999
Champions League final, the Davis Cup final of Tennis of 2000, the Championships of
the World of Swimming of 2003, the World-wide Glass of Alpine Ski of 2008 in the Oil
mill, the Tour de France 2009, the end of the Glass Davis of Tennis 2009, the European
Championship of Athletics 2010, the 2011 Snowboard World Championships, again
the 2013 World Swimming Championships, the 2013 X Games, the 2014 Basketball
World Championships, the 2016 Snowboard Cross World Cup a Baqueira Beret, the
2018 Tarragona Mediterranean Games or the 2019 Snowboard Cross World Cup in
Baqueira Beret are just some of the most relevant examples.
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In addition, the sporting character of Catalonia and the country’s extensive sporting
tradition can be explained through the names and surnames of the many protagonists who have written about it. Athletes from here and abroad, who have found in
Catalonia the ideal ecosystem to develop their career in sport and at the same time
promote sport in our country.
Catalonia is also a territory full of facilities adapted for all types of use, from the highest
international level to amateur and popular sports. Its distribution in the territory was
already clearly evident during the 1992 Barcelona Olympic Games, in which up to thirteen
Catalan cities acted as Olympic sub-venues. Not to mention that the candidacy for
the Pyrenees-Barcelona 2030 Winter Olympics envisages adding an even larger
portion of territory to this so plural and diverse design.
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THE WORLD SPORTS TOURISM
CONGRESS
Within the framework of the Year of Sports Tourism 2020, the Catalan Tourism Agency,
together with the World Tourism Organization and the support of Lloret Turisme and the
Costa Brava Girona Tourism Board, are holding the World Congress of Sports Tourism,
which will take place in November in Lloret de Mar .
Based on the premise that sporting events can be a catalyst for tourism development
if they are well used in terms of branding, infrastructure development and the generation of economic and social benefits and, within the framework of the 2030 Agenda
for Sustainable Development, the Congress will explore the relationship between
sports tourism and sustainable and inclusive development and how this sector can be
an instrument for the differentiation and deseasonalisation of tourism. Along these
lines, the Congress will encourage participants to explore these issues and discuss
current and future innovation and trends in the sector, as well as governance and
private sector strategies.
The Congress seeks to influence and inspire the future development of the sector by
focusing, among others, on the following topics:
• Sports tourism and its contribution to the 2030 Agenda for Sustainable Development.
• Innovation in the development of sports tourism: Stadiums, Olympic Games
and Massive Events.
• Effective destination governance and public-private strategies in sports tourism.
• Technologies and sport, eSports and TransDigital training in sports tourism.
The event, which is structured in two days of conferences and thematic workshops
on the world of sport and sports tourism, will become the meeting point and reference of the sports tourism industry worldwide and will allow networking, generate
synergies and encourage collaboration, reflect and debate on the situation of this
sector and the needs for action.

The Congress seeks to
influence and inspire
the future development
of sports tourism.
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Organizers
The World Congress of Sports Tourism is jointly organized by the Catalan Tourism
Agency (ACT) of the Generalitat de Catalunya and the World Tourism Organization
(WTO), with the support of Lloret de Mar City Council and the Patronat de Tourism
Costa Brava Girona.
The Catalan Tourism Agency is the body of the Government of the Generalitat de
Catalunya that is responsible for carrying out and managing tourism promotion policies.
A firm commitment to the co-management and co-participation of the private sector
in the responsibilities of promoting and selling the Catalan offer around the world
and obtaining measurable results is one of the priority guidelines, with a clear orientation towards tourist resources and companies in the sector. In this sense, the ACT
supports the marketing of tourism products and also encourages the self-generation
of self-financing resources.
The World Tourism Organization is the specialised agency of the United Nations in this
field and the main international organization of the tourism industry, which functions
as a global forum to discuss related issues and policies. It plays a central and decisive
role in the promotion and development of responsible, sustainable and universally
accessible tourism, paying special attention to the interests of developing countries.
It also promotes the implementation of the Code of Global Ethics for Tourism, which
seeks to ensure that tourism maximises positive economic, social and cultural benefits and at the same time minimizes negative social and environmental impacts. It is
based in Madrid and has 159 member countries and territories, and more than 500
affiliated members.

Headquarters: Lloret de Mar (Costa Brava)
Lloret de Mar, home of the World Congress of Sports Tourism, is a municipality located in
the south of the Costa Brava, in the region of La Selva. It has about 38,000 inhabitants
and has traditionally had a clear orientation towards tourism and also towards sport.
In fact, since 2006 it has been certified as a Sports Tourism Destination (DTE), granted
by the Catalan Tourism Agency to promote suitable tourist destinations for the practice
of different sports that offer resources and services. high quality aimed at elite athletes,
professionals, amateurs and tourists who want to practice sports activities. Lloret de
Mar is certified by the ACT in the following disciplines: athletics, swimming, football,
team sports, cycling and triathlon.
The population receives 58,000 athletes and companions annually and, during the year
2018, hosted a total of 414 sporting events and competitions. It also features an excellent hotel infrastructure and has facilities and an environment that allow the practice of
various disciplines such as football, basketball, roller hockey, handball, athletics, swimming, open water swimming, cycling in different modalities, water and beach sports,
petanque and motoring, among others.
The Congress will be held at the Olympic Congress Center, part of the large Evenia
Olympic Resort hotel complex. Its enjoyable environment and modern facilities guarantee the perfect location to hold the event.
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PROGRAMME – WORLD SPORTS
TOURISM CONGRESS
THURSDAY 25 NOVEMBER 2021
08:00 – 09:00
Sports activity (optional)
09:00 – 10:00
Registration and picking up of name badges
10:00 – 10:30
OFFICIAL OPENING
10:30 – 11:30
SESSION 1: CHALLENGES IN SPORTS TOURISM FOR THE ‘NEW NORMAL’ AND ITS
CONTRIBUTION TO SUSTAINABLE DEVELOPMENT
FORMAT: Expert session
TOPICS: Sustainable development goals, Agenda 2030 and sports values /
The impact of sports tourism (social, environmental, economic development)
/ New normal post-COVID-19.
MODERATOR: Damià Serrano. ACT Director of Experience Marketing and Research
SPEAKERS:
Kilian Jornet (by hologram)
Lisa Delpy Neirotti. Professor George Washington University (virtual)
Sara Mair Bellshaw. Managing Director at Slow Adventure
Timothy O’Donoghue. Founder & Executive Director Riverwind Foundation
(virtual)
11:30 – 12:00
Networking Coffee Break
12:00 – 13:00
SESSION 2: SPORTS TOURISM FROM THE DEMAND SIDE, MARKET VOLUME
AND POTENTIAL
FORMAT: Expert session
TOPICS: Trends in sport and physical activity, from professional elite sport to
recreational and amateur sport.
MODERATOR: Fabián Quesada. Managing Director Spanish Sports Association
(ADESP) and Attitude Praxis
SPEAKERS:
Jennifer Stoll. Director of Research and Education at Sports Events and Tourism
Association (Sports ETA)
Lavonne Wittmann. Director of Global Membership at SKAL International (virtual)
Leslie Vella. Malta Tourist Board (virtual)
Dr. Terry Stevens. Professor & Founder Stevens & Associates
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13:00 – 14:00
SESSION 3: INNOVATION IN DEVELOPING SPORTS TOURISM: STADIUMS, OLYMPIC
GAMES AND MASS PARTICIPATION AT SPORTING EVENTS
FORMAT: Expert session
TOPICS: The impact of COVID-19 for preparing their sports, viability and arrival
after mass events, sustainability rights holders for their sports and events.
MODERATOR: Dr. Terry Stevens. Professor & Founder Stevens & Associates
SPEAKERS:
Josep Escoda. Head of International Relations and Innovation Development at
CAR Sant Cugat, General Secretary of ASPC, CIPC Olympic Solidarity Mentor,
IOC Academic Advisor
Juanjo Rovira. Director MIC Sports & MICFootball
Peter McKeena. Stadium and Commercial Director, Croke Park, Dublin
Viacheslav Fetisov. Russian former professional ice hockey player and coach
(virtual)
14:00 – 15:30
Networking Lunch
15:30 – 16:30
Parallel work sessions
15:30 – 16:30
SESSION 4.1: DIVERSITY AND INCLUSION IN SPORTS TOURISM (WOMEN, LGTB,
ADAPTED SPORT)
FORMAT: Expert session
TOPICS: Gender, religion, cultural diversity, accessibility: current issues affecting
sport and tourism.
MODERATOR: Patrick Torrent. Executive Director of the Catalan Tourist Board
SPEAKERS:
Maite Laporta. Head of Diversity and Inclusion at FCB
Harry Connolly. CEO Visit West Belfast (Sports Tourism for Peace)
Sylvana Mestre. CEO/Founder of Play and Train Company
Karl Ainscough Gates. Chairman of International Gay Rugby Association (IGR)
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15:30 – 16:30
SESSION 4.2: THE NEEDS OF SPORTS VISITORS: THE ATHLETES’
AND COACHES’ PERSPECTIVE
FORMAT: Expert session
TOPICS: Premises for the organisation of training ‘stages’, tournaments
and events.
MODERATOR: Pere Vilà Collmalivern. Director of the Sports Federations Union
of Catalonia (UFEC)
SPEAKERS:
Miki Delàs. Captain Barça hockey and captain of the Spanish senior men’s
hockey team (by hologram)
Ernest Aguilar. Head of Social Events, Innovation and New Markets, Club
Natació Sabadell
Trystan Bevan. High Performance Coordinator at Cardiff Rugby (virtual)
Paraskevi Patoulidou. President of Thessaloniki Tourism Organisation and gold
medalist in the Olympic Games of Barcelona
16:30 – 17:30
Speed-Networking Café (with 5G company) – Part 1/2
17:30 – 18:30
SESSION 5: SUCCESSFUL GOVERNANCE OF A DESTINATION AND PUBLIC-PRIVATE
SPORTS TOURISM STRATEGIES
FORMAT: Expert session
TOPICS: Local, regional and national governance strategies in sports tourism in
the setting of the new normal / Involvement of the private sector.
MODERATOR: Dr. Terry Stevens. Professor & Founder Stevens & Associates
SPEAKERS:
Lars H Olsen. Senior advisor at Destination Vadehavskysten (Denmark) (virtual)
Manuela Di Centa. Councillor at Italian Tourism Ministry
Geert Bruynseels. Event expert at Sport Event Flanders
Misa Novak. ALOHAS, Sustainable Solutions in Tourism (virtual)
Ms. Sonto Mayise. hief Convention Bureau Officer- Tourism Kwazulu-Natal: KZN
Convention Bureau (virtual)
20:00 – 22:30
Official dinner (open to all the participants of the Congress)
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FRIDAY 26 NOVEMBER 2021
07:15 – 08:15
Sports activity (optional)
09:00 – 10:00
SESSION 6: THE DIGITAL TRANSFORMATION OF SPORTS TOURISM:
SPORTS TECHNOLOGIES AND E-SPORTS
FORMAT: Conference and expert session
TOPICS: The impact of new technologies on sport and the tourism industry,
gaming, the attitudes of sports participants and their consumption /
New trends.
MODERATOR: Livia Toth. Ventures Director, Plug and Play Tech Centre
SPEAKERS:
Nalain Naidoo. International Academy of Sport Science and Technology (AISTS),
Head of Business Development
Martí Niubó. Director of Strategic Planning and Innovation at Institut Barcelona
Esports (Barcelona City Council)
Pere Vilà Collmalivern. Director of the Sports Federations Union of Catalonia
(UFEC)
10:00 – 11:00
Speed-Networking Breakfast (with 5G company) – Part 2/2
11:00 – 12:00
SESSION 7: OUTSIDE SPORTS AND ENVIRONMENTAL FRAMEWORK
OF SPORTS TOURISM
FORMAT: Expert session
TOPICS: Impact of sporting events (social, environmental, economic) / How to take
advantage of the capacity of natural spaces and urban environments for outdoor
sports events / Climate change, COVID-19 and sports events in open spaces.
MODERATOR: Harry John. Founder Pure Solution
SPEAKERS:
Céline Fortin. Regional Manager, Europe and Oceania of the Adventure Travel
Trade Association (ATTA)
Kattia Juarez Dubón. Director of International Sustainability Commission at the
International Motorcycling Federation
Nathalie Saint-Marcel. Deputy Director of Cluster Montagne (virtual)
Lluís Breitfuss. Head of Events and Activities FGC Tourism - Ferrocarrils de la
Generalitat de Catalunya
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12:00 – 13:00
Parallel work sessions
12:00 – 13:00
SESSION 8.1: NEW RESEARCH INTO SPORTS TOURISM AND GENERAL OVERVIEW
FORMAT: Expert session
TOPICS: Sports tourism statistics and impact of sports tourism (social,
environmental and economic).
MODERATOR: Dra. Kamilla Swart-Arries. Assoc. Prof, Masters of Sport and
Entertainment Management, Hamad Bin Khalifa University
SPEAKERS:
Alessia Mariotti. Director of Second Cycle in the Culture of Wellbeing: Sport,
Health and Tourism (virtual)
Simon Rofe. Director of the Master’s Programme in Global Diplomacy at the
Centre for International Studies and Diplomacy, University of London
Marko Peric. Professor and Doctor at the University of Rijeka Faculty of Tourism
and Hospitality Management
Top 5 Best Practices: video presentations (virtual). 6-minute presentations
12:00 – 13:00
SESSION 8.2: MARKETING SPORTS TOURISM
FORMAT: Round table
TOPICS: Trends in the distribution of sports tourism and events, e-ticketing and
marketing platforms.
MODERATOR: Maurici Carbó. Director Sports & Tourism Consulting.
Scientific Committee
SPEAKERS:
Marco Mazzi. Vice President, International Sports Travel Agencies Association
Luís Valente. Partnerships and Information Management Museu Futebol Clube
do Porto
Steven Leeke. CEO The Vale Resort (Wales)
Cristina Tallardà. Director Sport No Limit
13:00 – 14:00
CLOSING AND CONCLUSIONS
14:00 – 15:30
Lunch

AFTERNOON SESSIONS (OPTIONAL)
15:30 – 16:30
Technical visits
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THE CATALAN TOURISM AGENCY’S
SPORTS TOURISM LABEL
The goal of the Catalan Tourism Agency’s Label, created in 2003, is to position
Catalonia as an ideal destination for international sports. To do this, the competitive climate and natural advantages,
the quality of the local tourism offer
The aim is to promote sport
and the excellent sports facilities are
as a differentiating value of
valued, to capture training-related
the Catalonia brand,
trips and stays and international
team tournaments. But it also emphahighlighting values such
sises sporting values such as equality,
as equality, inclusion and
inclusion and accessibility, innovation
healthy living habits
and healthy living habits.
Catalan sports companies and destinations are also supported to develop 4D sports
tourism products; that is to say, tourist products that contribute to:
• The deseasonalisation of the tourist season.
• The deconcentration of the most touristy areas.
• The diversification of the Catalan tourist offer.
• The generation of higher spending.
At the same time, Catalonia’s destinations, companies and sports facilities
are promoted in as a priority to help the
marketing of training stays and sporting
events. They also want to enhance the
benefits of tourism to the Catalan sports
culture.
Currently, the ACT Sports Tourism Brand
has moreof 120 affiliated public and
private entities that excel in certain sports
disciplines. They include:
• sports equipment
• specialised travel agencies
• accommodation and sports resorts
• 11 municipalities certified as a sports
tourism destination by the Catalan
Tourism Agency: Sort, Girona, Lloret
de Mar, Santa Susanna, Calella,
L’Hospitalet de Llobregat,
Castelldefels, Salou, Cambrils,
L’Ametlla de Mar and Amposta.

The ACT Sports Tourism
brand has more than
120 public entities and
affiliated companies.
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The sports with the greatest potential to attract sports tourists are: cycling, football, swimming and triathlon. The label also works with other sports such as: tennis,
running, rowing, canoeing, sailing and team sports (water polo, basketball, volleyball,
handball and indoor soccer).
The target audience of the ACT Sports Tourism brand are those elite or amateur
athletes who come to train, compete or participate in a sporting event in Catalonia;
other professionals in the sports tourism sector, such as specialided tour operators,
sports prescribers or the media, or any other person considered a tourist traveling to
attend sporting events.
The diffusion of Catalan sport focuses on international markets with the greatest
potential for attracting sports stays and competitions. The Catalan Tourism Agency
has identified two types of markets: priority and strategic.
• The priority markets are Germany, the United Kingdom, France, the Nordic countries
and Benelux. These are northern European markets that, unlike Catalonia, do not have
such good climatic conditions and are forced to engage in indoor physical activity for
many months of the year. Likewise, they are markets with a higher purchasing power,
which allows them to increase their spending in Catalonia.
• Strategic markets, on the other hand, are made up of the regions of North America,
China and Japan. They are also of high interest to the Catalan Tourism Agency, as
they represent audiences with strong purchasing power and generate high spending
in the territory.
The Esporiu Tourism Brand is aimed at international tourist-sports demand, with
segmented promotion and marketing and a specific action plan.
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LINKS OF INTEREST
AND PRESS CONTACT
PRESS CONTACTS
Press office of the Sports Tourism Congress
press.wstc21@weareboth.com
Jordi Trilla
jordi.trilla@weareboth.com | 671 61 28 07
Laura Molina
laura.molina@weareboth.com | 933 182 650

LINKS OF INTEREST
World Sports Tourism Congress:
https://worldsportstourismcongress.org/
World Tourism Organization (WTO)
https://www.unwto.org/es/congreso-mundial-de-turismo-deportivo
Twitter: @UNWTO
Youtube: https://www.youtube.com/c/WorldTourismOrganizationUNWTO
Instagram: @unwto
Catalan Tourism Agency (ACT)
http://act.gencat.cat/
www.catalunya.com
www.facebook.com/catalunyaexperience | @catalunyaexperience
www.twitter.com/catexperience | @catexperience
www.instagram.com/catalunyaexperience
www.youtube.com/user/CatalunyaExperience
Reservations. Experience Catalunya
https://experience.catalunya.com
Lloret Tourism
http://www.lloretdemar.org/
Costa Brava-Girona Tourism Board
https://www.costabrava.org/
Evenia Hotels
https://es.eveniahotels.com/hotelslloretdemar

TOURISM PROMOTION BOARDS
Costa Brava Girona Tourism Board
www.costabrava.org
Tarragona Council Tourism Board
www.costadaurada.info | www.terresdelebre.travel
Patronat de Turisme de la Diputació de Lleida (Lleida Tourism)
www.aralleida.cat
Tourist Promotion Office of the Barcelona Provincial Council
www.barcelonaesmoltmes.cat
Barcelona Tourism
www.barcelonaturisme.com
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WORLD SPORTS TOURISM CONGRESS
Lloret de Mar – Costa Brava
25th and 26th of November, 2021

